


Thomas S. Duane
Portland, OR U.S.A.
Mobile: (415) 310-2091 « tduane62@gmail.com « http://www.thomasduane.com/professional-portfolio.html

SR. USER EXPERIENCE DESIGNRT/ CREATIVE DIRECTOR
User Experience / Ul Design / Ecommerce / Marketing Communications / Design / Brand Strategy

At Cisco Systems Collaboration Team, a $1.5 Billion division, | partner with product managers and engineers
to brainstorm on features and enhancements that | translate into intuitive workflows, wire frames and Ul design
mock-ups. My areas of expertise include: Security (on-prem, cloud and hybrid), Cloud Services Admin Tools,
Partner Sales Portal, Reporting and Analytics, User Provisioning and Directory Synchronization.

Generated over $4 Million in incremental revenue for Shutterfly through the redesign of ecommerce store,
product development, advertising, and direct mail.

For ecommerce travel site; Hotwire.com, stimulated an increase in online partner advertising click-to-purchase
rates generating incremental revenue increase of over $300,000 a month.

As a principal in an Internet professional services agency | helped start-ups raise over $21 million from VC'’s
and launched over 240 web sites. In one example, my UE work on behalf of the NHL increased their ecommerce
and online sponsorship revenue from $3 Million to $11 Million annually.

Propelled NYC brand identity start-up to a $3 Million global agency serving Fortune 500 clients and averaging
40 live projects a week. Work on behalf of clients generates over $2 Billion a year in licensed product sales.

PROFESSIONAL EXPERIENCE

Intel Corporation 2/17- Present
Hillsboro, OR
Sr. User Experience Designer

As lead user experience designer | am working with a team to develop an analytics portal and product debugging tool. My
responsibilities include product development, feature definition, user story development, usability testing, interaction design, Ul
design. | collaborate with internal teams, and partner with software developers, to ensure that implementation meets the
defined specifications and business objectives.

Cisco Systems, Inc. 9/09 — 12/16
San Jose, CA
Sr. User Experience Designer

Lead UE designer for all cloud-based product administration tools including:
e Hybrid Data Security- an on-premises/cloud encryption key management service
WebEx SiteAdmin (Admin tool for Meeting Center, Event Center, Training Center, Sales Center...)
Common Analytics Platform (data streaming analytic engine for all Cisco products)
Common Identity Platform (secure login and single-sign-on functionality)
Cloud Connected Services Portal (for Cloud streaming of video, audio and data)
Partnered with global engineering teams (primarily in China and Bulgaria) in definition, and design of UE.
Created wire-frames and interactive Ul mock ups, and participate in usability testing sessions.
Design and produce illustrations and icons for all interactions.
Designed loT identity system to enhance interoperability of connected things, spaces, and people- patent pending

SmartZip.com 9/07 — 8/09
Pleasanton, CA

Sr. Director User Experience (Including; Product Development, UE Design and Creative Director responsibilities)
e Based on business objectives communicated by senior management, developed product concepts, prototypes,
screen-flow diagrams, wireframes, interactions, Ul design concepts, content, and functional specs to achieve goals.
e Conducted usability testing and developed new product concepts from ideation sessions that were designed to meet
user demand and to generate new revenue streams.
Helped executive create investor presentations that succeeded in helping company close two rounds of funding.
Created, and maintained, web site style guide detailing interactions.
Lead usability QA review and maintained QA reporting system to monitor bug fixes and product enhancements.
Developed and maintain brand style-guide including color palette, icon sets, button sets, sound effects, interaction
animations, illustrations and copywriting.
e Supervised design team in the ongoing development of new landing pages and CSS templates



Logitech, Inc. 1/07 — 8/07
WW Creative Director

As the first creative director for Logitech, a computer peripherals company who designs, manufactures and distributes mice,
keyboards, speakers and webcam products, my accomplishments include:

o Directed package design, print, ecommerce, experiential and email marketing campaigns.

e Created 14 award winning Flash (RichMedia) videos to promote new Logitech products stimulating increased click-to-
purchase rates and viral marketing exposure

e Established bi-annual photo shoots to produce imagery for packaging, advertising, promotional materials and product
press releases. Hired models, and booked multiple locations to meet a variety of business objectives.

e My creative services and photography activities generated over $500,000 in company savings

Shutterfly, Inc. 7/05 — 4/06
Creative Director

As Shutterfly’s first creative director, | was responsible for all forms of advertising (activation and retention), package design,
interaction design, and online marketing with the following results:

e Designed companies most successful print ad campaign increasing response rate from 1.3% to 36%.

e Redesigned new customer Welcome Kit and online Welcome Center, which stimulated an increase in customer
conversion rates from 9% to 20%. This translates into a projected increase of 20,000 new customers with a projected
financial impact of $1 Million annually.

e Designed companies first direct mail catalog (2005 Holiday) including photo shoot, design, copywriting and prepress.
Catalog generated $1.2 Million in incremental revenue at a 139% ROI.

e Redesign of Pre-Paid-Print-Plan website landing-pages stimulated a 32% lift in sales resulting in over 12,775 PPP
purchases in five months. Producing a $1 Million lift in incremental revenue, projected to reach $2 Million in one year.

e Led the ideation for strategic business partnerships with Fortune 500 companies including; Best Buy, Hallmark, Ritz
Camera, evite.com, Amazon.com and Home Shopping Network.

* Redesigned store home page and key landing pages, stimulating a15% increase in store revenue.

e Designed new styles for; photobooks which stimulated 28% growth, and photo-cards with an 80% increase in sales.

e Directed the design development of the Ul and icons for Shuttertfly’s new desktop photo-organizer App

InterActiveCorp, Inc. (Hotwire.com) 11/04 — 6/05
Creative Director

As Hotwire.com’s first creative director, | was responsible for reorganizing the creative department to improve quality, and
quantity, of creative. My accomplishments include:

e Increased Creative Dept. output by 50% without increasing headcount.

e Implemented a comprehensive creative development and project tracking methodology that eliminated missed
deadlines and improved overall creative.

e Improved performance of all marketing communications by as much as 58% increasing Hotwire monthly contribution
by over $300,000 a month in the first three months.

e Developed strategies for obtaining qualified email registrants through viral marketing and affiliate marketing
partnerships and increased online registration metrics by 200%.

e Improved effectiveness of paid search results advertising text links on major search engines including Google.com
and AskJeeves.com.

e Improved click-through-rate, and click-to-purchase rate and overall contribution margin through redesign of affiliate
branding communications on sites that included; MSN.com, Expedia.com, Orbitz.com, Hotels.com,
CheapTickets.com, among others.

e Conceived of a Hotel Conference invitation strategy that resulted in obtaining the highest RSVP rate in Hotwire
conference history, this included an award winning RSVP package (we private labeled wine and designed unique
shippers and conference print collateral which generated immediate results stimulating relationship-building phone
calls and industry buzz).

e Developed an experiential event strategy for annual Hotel Partner Conference to strengthen business relationships,
position Hotwire as discount travel thought-leaders, educate partners about impending IAC split, generate industry
buzz through innovative conference special events including a rock-paper-scissors hotel executives tournament
overseen by the US Rock-Paper-Scissors Association, cocktail parties, golf and winery tours.

e Participated in development of new Hotwire positioning and updated brand guidelines.

e Participated in selection of offline advertising agency ad campaign strategy and creative direction.

EDUCATION

BFA- Pratt Institute
Brooklyn, NY

Major: Communication Arts



INTERNATIONAL WORK EXPERIENCE
e Toronto & Montreal, Canada

Hefi & Shanghai, China

Seoul, Korea

Monaco, Monte Carlo

Zurich & Bern, Switzerland

SKILLS

User experience design

Graphic design including logo development

Fashion design including brand licensing

Brand and corporate identity

Brand positioning development & Naming

Ecommerce merchandising and design

Advertising (all forms)

Experiential / Event Marketing

Trained in iPad, PDA and Tablet UE/UI requirements

Agile

ADA Compliance training including JAWS

Familiar with: HTML, DHTML, HTML 5, AJAX, DOJO, Ruby on RAILS, Pearl, Python, Flash, Maya animation
Expert in Adobe Creative Suite software (lllustrator, Photoshop...)
Icon development

UE & Ul design

Usability Testing & focus group moderation

lllustration

Cloud Security

INTERNATIONAL WORK EXPERIENCE
e Toronto & Montreal, Canada

Hefi & Shanghai, China

Seoul, Korea

Monaco, Monte Carlo

Zurich & Bern, Switzerland




NIy
CISCO.

Creative Work Samples

Thomas S. Duane | Senior User Experience Designer



Project: Cisco Spark On-Boarding Email Campaign
Target audience: Enterprise employees and Admins
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Project: Cisco Spark On-Boarding Email Campaign
Target audience: Enterprise employees and Admins

Recipient Name

Subject: Cisco Spark has a powerful admin portal designed to make your life easier

Enabling your organization with Cisco Spark

Is how you will build
et Nae - a city of ideas

Subject: Introduce the world to the world with Cisco Spark

mmim
Cis5co

When you add everyone to Cis park its

You introduced the world to
the world




Project: Hybrid Data Security Service
Target audience: Cisco cloud collaboration services

Example of workflow diagram
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Project: Cisco Cloud Collaboration Management Tool
Target audience: Enterprise Sales Team and Sales Partners
Scope of work: 180 unique screens
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Project: Cisco Cloud Collaboration Management Tool
Target audience: Enterprise Sales Team and Sales Partners
Scope of work: 180 unique screens
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Project: Cisco Cloud Collaboration Management Tool
Target audience: Enterprise Sales Team and Sales Partners

Scope of work: 180 unique screens
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Project: Cisco Cloud Hybrid Data Security Service
Target audience: All Cisaco Cloud Services
Scope of work: 135 unique screens including install wizards
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Project: Cisco Cloud Hybrid Data Security Service
Target audience: All Cisaco Cloud Services
Scope of work: 135 unique screens including install wizards
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Project: Cisco Cloud Connected Audio Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 375 unigue screens

Overview of Cloud Connected Audio [CCA] Portal
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Project: Cisco Cloud Connected Audio Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 375 unigue screens
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Project: Cisco Cloud Connected Audio Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 375 unigue screens
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Project: Cisco Directory Sync UE

Target audience: Enterprise Admins and Cisco Support Admins

Scope of work: 90 unique screens
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Project: Cisco Reporting, Analytics and Monitoring Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 450 unigue screens
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Share With | UserName1, UserName2 Seperate User Names with a comma

Save Save As Cancel




Project: Cisco Patent Pending- Proximity Detection Automated Assistant
Target audience: Everyone

JOIN A MEETING USE CASE |

YOUWALK INTO A CONFERENCE ROOM IN WHICH AWEBEX MEETING
IS IN PROGRESS. YOU'VE BEEN INVITED VERBALLY, BUT HAVE NOT
RECEIVED AN EMAIL INVITATION

In response to your answer, Jen's is asked for permission to allow you to join the Meeting

IR L o

would like to join

E
s
.

your meeting
Please wait, | am .

W asking Jens Meggers
if you can join the
WebEx meeting

\

You are asked to wait while Jen's

responds to the query

RESERVING A CONFERENCE ROOM USE CASE 2

YOU NEED TO MAKE A CALL SOYOU STEP INTO AN EMPTY
CONFERENCE ROOM

The Cisco Automated Network detects your presence and Cisco FIRE checks it's calendar
to see if the room is available for your use

L "))
- 10:00 am to | [:00 am
A ’ = Shall | find you a
-

different room!?

- 1 -‘f. Yes -:u

-

|

—
Jonathan Rosenberg's iPhone

ST

If it discovers that the room has been reserved for someone else
the Cisco FIRE sends you a notification
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Know if a property is worth buying

creative work samples

Thomas S. Duane | Creative Director




SmartZip.com

brand positioning development
naming

brand/corporate identity

investor / sales presentations

product ideation and feature definition
ue development

ui design / illustration / icon design

copy writing

Government
- Federal Spending

- Gov. Agencies

SmartZip is like a CarFax for a home. It not only gives you the history of the
property, it also predicts how it will perform as a cash-flow, or, appreciation
investment. My job was to help the company to define this vision, to name
it, give it a logo and to create a user experience that would have home
buyers and mortgage brokers buying property SmartZip score reports for
every transaction.

Product Development

Based on business objectives communicated by senior
management, developed product concepts, prototypes,
screen-flow diagrams, wireframes, interactions, Ul design
concepts, content, and functional specs to achieve goals.
Based on usability testing and focus groups, developed
new product concepts to meet user demand and to
generate new revenue streams.

Maintained competitive analysis information and
generated recommendations for product enhancements

User Experience Design

Created and maintained web site usability style guide
detailing interactions.

Lead user research and usability testing.

Developed, and maintained design requirements for new
products and product enhancements.

Collaborated with engineering and product team members
to ensure execution of design requirements.

Lead usability QA review and maintained QA reporting
system to monitor bug fixes and product enhancements.

Creative Direction

Led development of brand positioning and brand identity
Developed and maintained brand style-guide including;
color palette, icon sets, button sets, sound effects,
interaction animations, illustrations and copywriting.
Supervised design team in the ongoing development of
new landing pages and CSS templates




brand identity design

Smartip Color Logo Shaet

Lopo Colors

SmartZip Grey SmartZip Green SmartZip Blue
Fartons Coated Fartens Coated . Partone Cogked

il e T

< smartzip’

... Know if & proparty s worth buying

< \smartzip’

< \smartzip’

..I Know if a property is worth buying

- Nsmartzip’

SmanZip B+ Logo Sheet

“how to use SmartScore” to find the right investment” tutorial

Ceolor Pallette

Lego Colors
SmartZip Grey SmartZip Green SmartZip Blue

Halftone Halftone Zalid
.GD‘WBISCK A Black . 100G Black

< N\smart

HKnow I B proparty k& worth buying

< \smart
<N smartzip’

Know H a proparty i worth buying

< Nsmartzip’

il

Site Colors

Interface Gradients

........

Interaction Colors

Text Color

Jurnp ta..

Selact the right |nvestme nt

to achieve your goals

100

5 Growthpe

Select the right investment

to achieve your goals

Jumpta..

100

SmartZipScore

Select the right | nveStme nt

to achieve your goals

100

SmartZipScore

The indicates above-average appreciation
but has potential price volitility over time, so you'll have to tolerate higher risk

Jumpto...

100

SmartZipScore

The Growth Score™ indicates above-average appreciation
but has potential price volitility over time, so you'll have to tolerate higher risk




home page and search landing page design story development, storyboards and maya animation creative direction
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12 product feature highlight animations and interactive micro-sites story development, storyboards and maya animation creative direction
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tutorial interactions

Get a property’s

investment rating The intelligent way to evaluate real estate

Get a property’s investment rating

‘ Enter & CA or FL address or city

Explore places
to invest

Search over 17 million rated properties

View the SmartZip p
Top 10 Markets™

@ Property @& Demographics
@ Housing @ Lifestyle
® Rentals @ Government

Watch the SmartZip p
Score™ quick tour

The best investment cities

View the {u}smarizip top1 0 markets™

Get a property’s [BS
investment rating

Explore places S | Growth SmartZip Score™ ¥
to invest & R Market Averages
#1 Rancho Santa Margarita, CA List Price $135,589
View the SmartZip s o
Top 10 Markets™ #2 Palm Beach, FL m 10 Year Appreciation  23.57%
#3 Pleasanton, CA Growth  Cash Flow $378
#4 Palo Alto, CA Schaal Rating 8 GO

Watch the SmartZip p
Score™ quick tour

(Geta property’s »

e Learn about investment property ratings

Watch the %rsmartzip™ quick tour

Explore places [ 2 .
to invest

"

-

Population Demographics

(view the Smartzip  p
Top 10 Markets ™

Government Spending

Watch the SmartZip
Score™ quick tour

Rental Statistics Heousing Market Info

ZNsmartzip™”

search properties landing page and interactions

The First Rating Engine ror Investment Properties

..l Know if @ proparty |8 worth buying

Top Rated Markets by
Investment Strategy

Growth
City Mame, CA (1,267}
City Mame, CA (1,267}
City Name, CA (1,257)

Income
City Name, CA (1,257)
City Mame, CA (1,267}
City Mame, CA (1,267}

S

townl'lall
real eatate paesion
Join our community

Foreclosures without
the headache
Fri, lan 9, 2002

Some Real Estate Article
Hezdline Text Here
Wied, Jan 7, 2008

Fome Real Estate Article
Headline Text Hera
Wed, Jan 7. 2009

[View Compare |

Home Search Properties Community & About &

Home = Search Properties

Already have a location, or property in mind?

| Enter city and state, or full address (CA and FL only for nowe) ‘

radvanced search

Location, location, lozation

Identify the rlght Market, find the best Property T
M Show heat Loy |Grcmh Strateqy - m show onmap... -| | %tellne hybnd
1 o ; M;«.sm“ alltornia

List Price: $785 500

§ Per Sq. Ft. 5275
Cash Flow: -$135
0T Appr 47.259%
School Rating: 8

Lifestyle Rating: &

Market Score's
g
‘Sadona
Progzoe
L]
chy firizona Growth  Income

B euckeye Mzenic

o
= - Sy
Cal ifornia i i Yiew Compare {4

Ll Cities ¥ List Price $3q Ft Cash Flow | 10" Appr. | School Rig | Lifestyls Rig

W | Alemeda (3,278 il $10.51 $452 47 19.35% =] 9 =

=

[ | Alpine (3275 Butte, CA $125 523 11.22% 5] 4 -
Amadar (3.275) = Compare $567 -E123 14.45% B [+
Butte (3,278) = Zoom Map 5172 545 15.47% <] g
[ . za = Search listings 452 587 12 5% 7 7

Clicking check box = Share
[ adds this market to the 125 -5143 19.35% =l g
Cornpare Markets widget

AT ST T Wy aTTia a5 $10,564,9530 $567 -3123 11.22% 51 51
(3,278) 93 185,506 $172 45 14.45% B G
[ | Del Morte (3275 a9 S924.879 $452 247 19.47% 3 3
[[] | El Dorada (2,278) 90 $10,564,930 $125 247 12.54% 5 5
[l | Fresno (3278) a2 £166,005 FoE7 £23 19.35% 7 7
[ | Glenn (3,278) &4 £924 879 §17z S5123 11.22% 8 &
[ | Imperial (2,278) &5 $10,564,980 452 45 14.45% <] a
[l | Fresna (3275) 90 $10,564,930 $125 47 12.54% 5 3
[] | Glenn (3.278) 92 5185,506 $567 523 19.35% T T
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Home | Search Properies | Community | FAOs | Temns of Use | Privacy Policy | Akout | Site Map | Wek Site Feedback | Contact

& 2008 SmartZip™, Inc.
G200 Stoneridge Mall Road, Suite 210, Fleasantan, CA 94535
infe@smantzip.com



SmartZip 100 property feature module

Landing State

{l} sma rTZip100 itr?\?e;atmgnt properties™

| Growth SmartZip Score™ ¥

Grawth mSco re

Proj. 10 Year Appreciation
45.77%
Est. Monthly Cash-Flows
$422

Froj. 10 Year ROI
15.07%

$345,000 $266.00
4 hed 3 bath 12345 Long Road Name Marth, 9

School Rating

Rancho Santa Margarita, CA 84117

see details | city listings |

Hover States

{.} sma rTZip-Ioo }r?\?ege}:ﬁgnt properties™

i Growth SmartZip Score™ ¥

Growtthcore

Proj. 10 Year Appreciation
45.77%
Est. Monthly Cash-Flow
$422
Froj. 10 Year ROI
15.07%

$345,00
4 hed 3 bat

() School Rating
12345 Long Road Name Marth, 9
| Rancho Santa Margarita, CA 84117

\
Goes to red orange and if clicked advances widget to next highest number.
If it gets to 100, the next highest value is #1- and is a continuous loop

s2e details

see details | city listings ‘

Hover reveals the
See details link

If user clicks within slide show area, widget moves selected peroperty into Highlight region.
The interaction is the same if they click the right or left arrows on either side. Note the chang
state in the objects colors and fonts

Click Actions

{l} sma rTZip100 itr?\?e;atmgnt properties™

| Growth SmartZip Scors™
Growth SmartZip Score™

Grawth mSco re

Froj. 10 Year Appreciation
A7.97%
Est. Monthly Cash-Flows
-$10,278
Proj. 10 Year ROI
11.25%

R e $10,568,145 - $12,876,542* Seioci Rl

Fair Value Range
ancho Santa Margarita, CA 84117 see details | city listings .

MNote label change to address Foreclosure listings. Note- if this is

a listing we “sourced” from public sites the range, or individual price is displayed
in the same manner, and “Fair Value Range” is still the descriptor- just remove the
“FORECLOSURE" label and logo

About Us Team [ | SmartScore FAQs

We are born

SmartZip™ was built by professional real estate investors {with the
help of some very smart tech guys from other really BIG real estate sites)
to provide the ultimate online resource for buyers, sellers and investors
of rasidential real estate.

For years, we've worked in real life with thousands of investors,
completing billions of dollars in real estate transactions (including several
hundred of our own}. Ovwer that time we developed and perfected a
unigue, proprietary methodology to choose exactly the properties that will
out-perform the market. By leveraging current and historical data, and

combining it with what we call our “real estate je ne sais quoi” we have
built a predictive model to identify, weigh and analyze the characteristics
of the markets, neighborhoods and individual properties that will thrive
through market cycles.

We know how to pick a winner.

Like you, we've kept a close eye on the events of the past eighteen
months. While it's too scon to predict when the market as a whole will
take a turn for the better, it's clear that people need stronger, more
relevant tools and information to help make wise home-buying decisions.

Unfortunately, historical and current home values, while important,
provide anly a subset of the information necessary to shrewdly buy real
estate — wheather the purchase is an investment, or a place to home.

While it's easy to look at basic market information te understand
population and job growth to gauge its buoyancy and stability, how do you
measure that je ne sais quoi that makes one neighborhocd perform better
than another when they are only blocks apart?

"People need a web site where they can dig in and play and learn about
real estate as much (or little) as they want ... to research, search and buy
real estate and manage investment property — all in one place. And,
instead of burying people under mounds of hard-to-understand data, we
will crunch the numbers behind the scenes and provide an easy-to-
understand rating.

And SmartZip was born ..

One year, tens of thousands of man-hours later and backed by an

incredible group of Angels you see the first
iteration of that dream — and it includes the first ever rating engine for
residential real estate.

Now you can pick a winner yourself.

So why is this important? Because at SmartZip, we understand that
building your personal wealth with smart investments in real estate can
mean the difference between retiring in an obscurely located double-wide
or sipping margaritas pocl-side at your Palm Beach villa.

about us page

Employment Buzz

‘Pecple need a web site where they can
dig in and play and learn about real
estate as much (or little) as they want ...
to research, search and buy real estate
and manage investment property —
all in one place. And, instead of burying
people under mounds of hard-to-
understand data, we will crunch the
numbers behind the scenes and provide
an easy-to-understand rating.
Think: N’Iorningstar® for Real Estate.”
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creative work samples

Thomas S. Duane | Creative Director




Logitech

customer brand experience analysis
package design

print advertising

product micro-sites

logitech.com web site UE redesign
maya animation development

online advertising

copy writing

photography

As the first global creative director of this interna-
tional
computer peripherals company, | was responsible

for all
consumer communications including Logitech.com,
advertising, experiential; marketing and package

design.

| directed external agencies as well as in-house de-
signers to address internal client needs.

I’'m most proud of my work on the Wave keyboard
launch.

| was the hands-on designer and led the ideation for
how the product would be positioned in the market.

| also developed a program for the creation of a
Logitech owned stock photography resource. | di-
rected photoshoots with international models and
locations. My efforts have established an company
savings of over $500,000 a year.




customer brand experience analysis

- €
Transaction o
| need it now, so | buy it...
* in an electronics super-store
‘o-
= = Logitech
Motivation "
| need... f 1t
* a replacement
* a gift for someone
Awareness =
| want...
. to enhance my PC and/{ | See... .
*Out-Of-Home Advertising .:
] *Television
I recieve... | - commercial
* a Logitech peripheral gi - news story/product review
*An online ad ¢

Consideration

| research...
* the category and read t

| discover...
* the features | want

| decide...
* on the brand | trust to d
desired features

*An online article/product review
*Online viral marketing content
*Retail merchandising:

- Poster, shelf talker, etc...

- End-cap display

- Product packaging on-shelf

| hear...
*Word-of-mouth
* Radio ad/or news story

| try...

*a demo unit at

- retail_ @"

-special event/trade show 5o
*a friend/co-workers device

package design
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favorite, mo

design -

with magma-orange backlighting, has a new, more compact
making it easier to pack up and take to LAN parties.
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home page and product category landing page redesign

Id Business | Investors | Pariners | About | Press | Contact Location |Search :Q_QB_ Logitech >
Go: @' [ e (3¢ {J} [E":htm:”www,lngiech.mm,‘ Y]P‘ ’1(3Jv Google Q) &
Logitech. Americaneaglecom ..  Getting Started  Latest Headlines &
Home > Notebook Essentials > Around the Home & Logitech > @
€ol Business | Investors | Pariners | About | Fresa | Contact B Locaton [Sewen &) org
logitech,  Mce! Keyboards Cormminicatior A e i

Around the Home

Lorem ipsum guo solet interesset
impedit reprimique mea. Posse omittantur

The keyboard that
conforms to you.
Cordless Desktop Wave™ @

Living is an art Prnt Page | Email Pags
Motebook Essentials help you navigate the day in comfort and style. | am looking for:

notebook mice »| Submit
Query

Showcase Promo
Lorem ipsum dolor sit amet.

Promao
Featured Product Promo MX Air” Rechargeable © QuickCam® Pro 9000 Support Center
Lorem ipsum dolor sit amet. i Carl Zeiss® optics and Autafo Get updates and saftware
- Cordless Air Mouse sy i oty
Goodbye, touchpad Bring friends and family closer Ralse your comfort (i o
Make a lasting connection with video 0 Troubleshooting + FAQ >>
Add a portable cordless mouse for calling - it's easier than you think. Elevate your notebook display for
more comfort and convenience, more comfortable viewing
Learn about QuickCam for
Learn aboutthe V220 Cordles = . dasuratufilt 0 Downloads >>
OpRCh: bABLISG fof N ONIOCKE ” Business | Investors | Partners | About | Press | Contact locaton  [Semen VX Mano Cordless Laser
Explore notebook mice >> 9: Mouse for Notebooks a A e L
3 The ultra-ponable notebook
5 Logitech. ©On the desk. In the air. po

Home > Noisbook Essentials > Around the Home

' Bucinesz | Inecooes | Famsers | Asees | Precs Coson !ﬂmell-fn[El timmr=n @ "

G\ r——— — m—
i i Mice 4 WeDcams + s iR - e T —

Logitech. BomEars Heyboards commncaint TP oA | Remols | GomeGoar A

Around the Home
Lorem ipsum quo solet interesset
impedit reprimique mea. Posse omittantur

Out and about

Reach for gear that keeps you in the mix

LMl'lﬂ is an art Print Page | Email Page Notsbook Eesentiale Around the home ad High performance
help you navigate the day in comfort and style. 1am looking for:

Inotabook mice »| Submit | @m [oaking Tor
Query il stk i E e
Showcase Promo P
Lorem ipsum dolor sit amet. o
Lorem ip=zum dolor =7 amet.
Promo
Goodbye, touchpad Bring friends and family Raise your comfort Goodbye, touchpad
closer Featured Product Promo Add & pattabie oondisss Mk & lasting cannection Elevaide: your hobebook
Add a portable cordless Lorem ipsum dolor sit amet. rrouss for moe comon with video calling - its display for o 1590x90
Add a portable cordless Make a lasting connection Elevate your notebook mouse for more comfort and eonvaniencs. easiar than you think. caforfable
mouse for more comfort with video calling - it's display for more and convenience, Promo
and convenience. easler than you think. comfortable viewing Lovesr: about the V220 Laarn about QuickGarnBor  Learn about Allo
Leam about the V220 Condless Optical Mouse for  Nodebookss> Exprosss

Leam about the V220 Learn about QuickCam for  Learn about Al Cordless Optical Mouse for = Featured Preduct
Cordless Optical Mouse for  Motebooks == Express >= Notebooks >> 2 Expilors webanms Explare nolebook Larem Ipsuem doler 22 amet
Motebooks »> Expiloes mice, 2 e bards Ly
Explore webcams for Explore notebook Explore notebook mice >> SR e i
il ks I aboul
Explore notebook mice >>  nolebooks »> stands => i ibepc ot 290x830
See how easy Itisto make  Find out more about the nababoak use.

a video call == ergonomics of notebook




flash product micro-site

‘ane Logitech > Home > Wave =1 (BBB Logitech > Home > Wave (=)
«- e ,I‘ fi=: hitp: / fwww.logitech.com /index.cfm/wave [fview=wave_home&cl=us,en v | .-EI' Google 0. o o« v e‘ /E < hitp:/ www. logitech.com /index.cfm wave [7vi _detai ilid=28cl=us,e ¥ & ~ Google Q\ X
G ” Susiness | Investors | Panners | About| Press | Contsct B Locaion | Search Q F ra Busingss | Investons | Pariners | About| Press | Costact EE] Locaion  [Search e H
o- = -
Al ~
B Mice + . Webcams + Speakers + Support » . Mice + Webcams + Speakers+ Support »
Logitech. Pointers Keypoaas Communications Audio AR T Downloads Logitech. Painters Keghaneds Communications Audio — T Downloads

WAVE | CURVE | PALMREST | MODELS WAVE CURVE | PALMREST | MODELS

CONSTANT

CURVE

Treat yourself with a subtly curved |ayout that conforms to the

natural shape and positlon of your hands and arms. Now you

can ba more comfortable without releaming how o type.

Curve Detalls | Choose YourWave Model
THE LOGITECH  induige yourselfin the comfort that only comes from & keyboard designed to fit the shape

of your body. Cradle your hancs and fingers with an Innovative new design that doesn't
require learning a new way to typa.

With the Logitech Wave, we've changed everything and we've changed nothing.

KEYBOARD Click on & feature to find out more: Wave | Curve | Palm Rest

Comfort happens when things confom to you.

Cooyright & 2007 Logitech. Al fighls reserved. Tees of Use | Prvacy + Secuity | Subscrbe | Register | [+ Feadbsck i3] Diga This o delico.us [ Sham on FaceBook

Copyright & 2007 Logitesh. All nghts roconed Toma of Usa | Privacy + Socurity | Sebsebe | Regioter | ] Fesdback 3/ Digg This @ dolicic.us [ Sham on FacoBook H
Done : E
r e
ans Logitech > Home > Wave (=] ans Logitech > Home > Wave (=]
«- v @ 3 /J’} - hup. | jwww.logitech. com | inde x.cfm jwave fvi _model s&c=us, ¥ | = [ [G|* Google Q) & - v @ ; /J’f € http: | fwww.Ibgitech. com, index. ofm fwave view=wave_derailédetallid=3&c=us,e ¥ = | [G|* Google a)z
G - Business | invastoes | Pariners | About | Preas | Contaet B Locstion  [3earch (] B - Buswrsss | Invootoes | Partneen | Aot | Freas | Contset S Location  [3earch [>] o)
@ - G‘D"
- Al
H Mice + ¢ Webcams + Speakers + Support + H Mice + - Webcams + Speakers+ Support +
Logitech. Pointers Kayoatis Communications Audio Remotes Gaming Downloads Logitech. Pointers aytoarcs Communications Audio Remotes Gaming Downloads
WAVE | CURVE | PALMREST | MODELS WAVE | CURVE | PALMREST | MODELS

THE LUXURY OF

CHOICE

True comfort comes from finding the best fit for your life. So

CUSHIONED

PALM REST

Taking a break is more relaxing than ever with the palm rest
that's contoured and cushloned o help you get the most
coméort out of your keyboard.

choose from the Logitech Wave Keyboard ™ or Logitech

Cordless Deskiop Wave™ —whichever warks bes! for you.
Both have all the features we've mentioned and more. Click

- hd below for more details, Including information on how to buy.

Palm Rest Detalls Choose Your Wave Mode|

Logitech Cordless Dasktop Wave™ Logitech Wave ™ Keyboard

Enjoy the innovative comfort of the Wave Jump right in and experience the
keyboard along with the sculpted Wave keyboard for use with your
precision of a high-performance laser OWN Mouse.

mouse. View Datalls

View Detalls

Copyright @ 2007 Logitech. Al mghis resarved. Torms of Lbe Privaoy + Goourity | Gubsorbe | Rogister | B Feedback (3| Digg This o doliiows [ Sham on FacoBock Copynght & 2007 Logitech. Al nghts recernvad Tarms of Lo Privacy + Socunty | Subacrbe | Regster | [ Foodback 3| Digg This o dolicious ] Sham on FacaBock




14 product feature highlight animations and interactive micro-sites

(story development, storyboards and maya animation)
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photography

my strategy to photograph our
own stock images for use in global
point-of-sale materials, events and
packaging, resulted in over
$500,000 in annual savings




Thomas S. Duane | Creative Director




Shutterfly.com

e Usability testing
product development
ue engineering
ui design
online marketing & advertising
database marketing
advertising

promotions

retail merchandising

online advertising
copywriting
photography

| was hired as Shutterfly.com’s first global creative
director to centralize all creative under one department
including; online & traditional advertising, promotions,
database marketing (email), product development, print
communications, experiential marketing and ecommerce
merchandising.

My direct reports included eight full time designers, two
copywriters and two UE engineers, augmented by
contractors and external agencies.

During the interview process | had been told that the
creative team had been producing lackluster results
and that project lifecycles were taking longer then usual.
| was told that | could make the necessary changes to
improve overall creative performance.

| discovered that the team had been de-moralized by
internal clients who lacked an understanding of the
creative process and had reduced the designers to
pixel-jockeys resulting in poor morale, and bad creative.

By changing the workflow to be more collaborative,
| reduced the time to completion, increased internal
client satisfaction, generated significant lift in all
communications ROl and improved the creative teams
morale. The creative department’s output increased
800% in the first six months enabling Shutterfly to
rapidly deploy A-B testing of the home page and key
landing pages to optimize performance.

Specific examples and metrics are as follows.



Ecommerce/Product Marketing
Redesigned store home page and key landing pages, stimulating a15%

increase in store revenue.

shutterfly®-

Browse our unique selection of cards,
calendars, photo books, and rmore,
© Shop now

Returning members

Mot a member?

Email: sam@shutterfly,corm | Foract password?

Password: |********

‘::harP one picture, an album, or your
entire collection — it's easy,
@ Start sharing

The Perfect Gift

“We gave Morm a Photo Book with
pictures of her entire family through
the vears, She zaid that it was the
best present she sver got.”

- Larissa P

& Help us improve our home page. Tell us what vou think.

|

Create high-guality prints of your
pictures — wallet-size to poster-size,
© Order prints

SHOP THE PRE-SEASON
SAVINGS SALE AND

SAVE 20%

& Copyright Shutkerfly 1999-2005, All rights rezerved.

Teviewed b Learn mcre | Pricing | Custorner support | Terrns & conditions | Privacy policy | About us | Jobs |
m Affiliate center | Business solutions | Pro gallery | Site map | EREE software
site privacy stateme

Returning members Mot a member?

Ernail: sam@shutterfly. com | Foraot psssword?

Passwaord: |"‘"‘”‘***** | m

shutterfly®e

SPREAD THE 1 §
SPIRIT OF THE E- A

Shop our store
N

Browse our unique selection of cards, Share one picture, an album, or your  Create high-quality prints of your
calendars, photo books, and maore.

© Shop now

entire collection — it's easy. pictures — wallet-size to poster-size.

© Start sharing © Order prints

The Perfect Gift

“We gave Maorm a Photobook with
pictures of her entire farmily
through the vears, She said that it
was the best present she ever got.”

SHOP THE PRE-SEASON
SAVINGS SALE AND

SAVE 20%

- Larissa P.

Enter and vote in our Pumpkin Carving Photo Contest 1_3mﬂom A\

&) Help us improve our home page. Tell us what you think,

TETIEWE Learn more | Pricing | Custormer support | Terms & conditions | Privacy policy | About us | Jobs |
m Affiliate center | Business salutions | Proa gallery | Site rnap | FREE software
site privacy stateme

@ Copyright Shutterfly 1999-2005. All rights reserved,




000 Shutterfly | Join =)

- : 6‘ i‘ £ https: / fwww.shutterfly.com/secure/sign_u; & v = | [G]~ Google Q) 3
™
L 8]
shutterfly®:
ALy | |
A , MAKE YOUR HOLIDAY GREETINGS
Shutterfly and Child Magazine want to help
you make this a holiday season to
i PF“FNE x —_——] remember.Sign up below for your free
DFF' Shutterfly account so you can create your free
D ; Photo Greeting Card (See offer details).
After you sign up, you will be asked to enter the
unigue promotion code found in the Shutterfly ad
or the Photo Card in your issue of Chifd
Magazine.
Sign up now to create your free Photo Card.
As a Shutterfly member, you'll also enjoy:
* Free online sharing i
* Free software and unlimited storage STARTEDI ;
e 15 Free prints for signing up. See the o=
details.
* Photo Books, Cards, gifts and more! &
L]
\V 4
Create your 'Cl‘.'.ll'd In Sign Up!
. = . - 2 . = - i - 4 -\
three simple steps: First name: F Yes! Email me
| special money-saving
® Get your pictures online Last name: offers and information
- . | on new products and
Select a faverite photo and services.
add it o www.shutterfly.com P .
) : I Money-saving
@ - orTers
Order prints delivered to Password: E“jf_l‘f exclusive
& . It 1 d - first 15 prints Sa¥Iings on your
Select an original holiday border St oSy i RS orders.
and write a personalized greeting Re-enter password: d New products -
I 2 and services
3 ' Photo tips and
©, :
—_— infarmation on
We'll mail them Back to you [~ Yes, I accept the . nev products
=i = terms and conditions. and services,
. . al
To everyone on your listl Create great gift ... and more!
YORe On YOI e Gel saried /&
A

ails on bock




monthly newsletter redesign

sh uttt.é%'fly B U ZZ

OCTOBER

Feature TWO

Lorem ipsum
dolor sit armet,
consectetuer
adipiscing elit.
Ut sodales,
Mare...

Brand New Buzz

Welcome to our
new look BUZZ,
consectetuer
adipiscing eht, Ut
sodales, More..,

Feature |

Fusce sed lorem eqget wisi consequat ullamcorper. Cras ligula. Narm
ternpus enim at rmauris. Mauris semn eraos, eleifend non, adipiscing ac,
tristique eu, est, Praesent negue, Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, Cras nulla lectus, tempus sed, bibendum in,
sodales quis, len, Fusce ac nunc, Pellentesque vel erat, Proin tristique
tristique diam, VYivarus auctor nonurmmmy ligula, Integer mattis ligula
at ante. Phasellus lectus,

Cum sociis natoque penatibus et maanis
dis parturient montes, nascetur ridiculus
mus. Cras in purus, In hac habitasse
platea dicturnst, Curabitur egestas mattis
tellus, Nunc tempor dul, Praesent dui
ligula, pellentesque sit amet, fermentum
in, venenatis id, arcu. Cras ornare, elit
nec mattis blandit, felis libero consequat
ragna, id semper negue magna at ante,

BACKTOTOP ©

Feature 2

Fusce sed lorem eget wisi consequat ullamcorper. Cras ligula. Nam
tempus enim at mauris, Mauris sem eros, eleifend non, adipiscing ac,
tristique eu, est,

Praesent neque. Lorem ipsum dolor sit amet, consectetuer adipiscing
elit. Cras nulla lectus, tempus sed, bibendum in, sadales quis, lea.
Fusce ac nunc, Pellentesgque wel erat, Proin tristiqgue tristique diam,

i armiies miimdar mamiiramsse haolla Trbaaae mnabis Hanla a4 ardka Ok-

GRAND

OPENING SALE
SEPTEMBER 22-27

A beautiful offer from

N/
1-800-flowers\com.

Your florist of choice.

Read more...

Community Focus

Fusce sed lorem
eget wisi conseguat
ullamecorper. Cras
ligula, Nam tempus
enim at mauris.
Mauris sem eros,
eleifend non.
Mare...

Tell us about your...

Shutterfly Photo- '
show DWD and you b ’

could win $25 in
Shuttrfly stare
credit!

-

Kath’s Corner

Fusce sed lorem
eget wisi conseguat ﬁ

KATH'S
CORNER

Your
Monthly
Shutterfly
Update

Shutterfly Photoshow D¥D and

Te” us GbO Uf your__ . vou could win $25 in Shuttrfly

tare credit!

BACKTOTOP ©

Hello Shutterfliers!

Fusce sed lorem eget wisi consequat ullamcorper, Cras ligula, Marm termpus enim at
rauris, Mauris sem eros, eleifend non, adipiscing ac, tristiqgue eu, est,

Praesent neque, Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Cras nulla
lectus, ternpus sed, bibendum in, sodales quis, leo, Fusce ac nunc, Pellentesque vel
erat, Proin tristique tristique diam. Vivamus auctor nonummy ligula, Integer mattis
ligula at ante.

Fusce sed lorem eget wisi consequat ullarmcorper, Cras ligula, Nam termmpus enim at
rmauris, Mauris sem eros, eleifend non, adipiscing ac, tristigue eu, est,

Praesent neque. Larem ipsum dalor sit amet, consectetuer adipiscing elit. Cras nulla
lectus, ternpus sed, bibendum in, sodales quis, leo, Fusce ac nunc, Pellentesque vel
erat, Proin tristique tristique diam. Vivamus auctor nonummy ligula, Integer mattis
ligula at ante. Phasellus lectus. Pellentesque vel erat. Proin tristigue tristiqgue diam.

BACKTOTOP ©

Shooting at night

Q: Fusce sed lorem eget wisi consequat ullamcorper. Cras ligula. Nam
tempus enim at mauris. Mauris sem eros, eleifend non, adipiscing ac, tris-
tique eu, est.

A: Praesent neque, Lorem ipsurm dolor sit amet, consectetuer adipiscing elit, Cras nulla
lectus, tempus sed, bibendum in, sodales quis, leo, Fusce ac nunc, Pellentesgue vel
erat, Proin tristique tristique diam. Vivamus auctor nonummy ligula, Integer mattis
ligula at ante.

Fusce sed lorem eget wisi consequat ullamcorper, Cras ligula, Nam tempus enim at
mauris, Mauris sem eros, eleifend non, adipiscing ac, tristiqgue eu, est,

Praessent neque, Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Cras nulla
lectus, tempus sed, bibendum in, sodales quis, leo, Fusce ac nunc, Pellentesgue vel
erat, Proin tristique tristique diam. Vivamus auctor nonummy ligula, Integer mattis
ligula at ante. Phasellus lectus, Pellentesque wel erat, Proin tristique tristique diam.
Vivarmus auctor nonummy ligula, Integer mattis ligula at ante, Phasellus lectus,

Fusce sed lorem eget wisi consequat ullamcorper, Cras ligula. Mam tempus enim at
rnauris, Mauris sem eras, gleifend non, adipiscing ac, tristique eu, est, Fusce sed larem
eget wisi consequat ullamcorper, Cras ligula, Nam tempus enim at mauris, Mauris sem
eros, eleifend non, adipiscing ac, tristigue eu, est,

BACKTOTOFP @

NEXT

MONTH...

ORDER NOW AND

SAV .
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ome Shutterfly | Member Benefits | Print Digital Photos & Share Online: Free Picture Storage

- @ ,I‘ %% hup:/ jwww.shutterfly.com/learn/member_ber v = |G|+ Google Q) &
Home | Community | Member sign in | Sign up | Help s . 1r
ISi'.x: search Go_
shwtbertiy
TP s i e
Your pictures arehere- Print pricing
Size Print prices
4x6 50.19
= Sx7 £0.99
- 8x10 $3.99
Wallet{
4 25 FREE . 11x14 Signin to view your special offfers | Help .
JE + X ( | 16x20 ; e h tt ”y =
20x30 4 . : S U er
Try Shutterfly and see how easy it is to get film-quality prints from
your digital camera delivered home.
It's s0 convenient to get great pictures from Shutterfly. You just add

digital photos to your account, order prints and send them to friends

and family, any time, day or night. We'll mail your order right to your
door.

See wh
Best Oy

w— A

PRESERVE YOUR-PREC 1/

Choose from wallet, 4x6, 5x7 and 8x10
sizes to large-format 11x14, 16x20, and

20%30 size prints. With our cropping tool you can

make sure that your subject is
always the center of attention.
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PICTURES THIS GOOL and focus
| [ y (5 |

a_fi\.-e. Use
|| | | | | 3 Jia for a
{\'\ "! .I 3

B Ceplatone
Is effects are
Jres. Or give

E
[’\' 1 for an edgy,
L/

Black & white

Seftfocus

red-eye look

y to share with Sh

Just choose the photos or albums you want to share, and
the people to see them. We'll send out an email inviting
them to view your pictures on Shutterfly. They don't have to
join Shutterfly to get the benefits of sharing and they can
easily order all the prints they want.

B r pictures and
r large collec-
y, and caption
int into a work

Go ahead. Share all those amazing shots. You won't have to
send them as attachments. Your friends and family just get

a clickable link — so they can view as many pictures as you
can take.

(1 of 74 pictures)
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online advertising

Fall Print Sale

DATE

Save on every print size we offer, from
small to super large, See the details,
See the details

FREE SHIPPING
ON ORDERS $15+

Expires 10/19/05

Do more with
your digital pictures.

Expires 10/19,/05 Do more with your

SAVE 10% || SAVE 10%

ON PHOTO
CARDS

207% OFF

PHOTO GIFTS

THROUGH NOVEMBER Z0th
" Learn more

Coupon code:
c 4 AF10-CARD
oupon code: _
AF10-CARD Expires 10/31,/05

Expires 10/31 /05

— = | . .
Do more with your shutterfly K i ot
digital pictures. - @ “eor y Shutterﬂy*' : " Go!
Do more
Do more with with your
your digital digital pictures )
piciures shuﬂe'rﬂy Do more with your

o digital pictures.

E
@ shutterfly

ShUtte-rHy Do more with

your digital
pictures.

Do more with your
digital pictures.

“Gor GO!

SAVE 10% ON PHOTO CARDS

Coupon code: AF10-CARD

Expires 10/31 /05 Do more with your
- digital pictures.
[* ) 2l s
-
shuttertly®* @@
SAVE 10% OMN
PHOTO CARDS

SAVE 10% ON
PHOTO CARDS

Coupon: AF10-CARD Exp 10/31

B

we

‘0
shutterfly?"
"ol shutterfly”" (GOD




Aano Shuterfly | Prat Books

G @ D e o Td=a0aa » Je (T Cooair Q£

e | Dot | shambes s [ g up | Hou =
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Pages | Cover | Praview (hot pet swvea) D

Far mach style, wu have pre-selected sats of backgrounds, pagn lepouts, phota ecoes and forks for you
Select ane of the ssyles from the passtte on the left, or make changes to the fants and ecges below,

Crest

BRIGHTEST

HOLIDAY SMILES o

oann Shutterfly | Photo Eooks =

Fant

- (<) %[5 htp:s fwww.snuterfy.com/g I i eblddbebbdsrcy | B [G]- Google Q)4 Text: 20th Century

Photo edge: |kaca
My Shuttecfly | Commancy | Sian cut | bale el

| Edit pages |
id;
20 pages Start gvar Style | Pages | Caver Praview (ot vet saved) (0D | EEEED T
acdpage  Dalete mage | Airenge g | N 1 I I [ O 0
; Facing Page Titla Faga

Choose edge for
Title Paga

L=

Hone. Key Line
Dran Fhats
Comers

Shasow

Crest :

BRIGHTEST

HOLIDAY SMILES

Tha st o8 Pt Posgas

Stamp  Rough Edge

Edges

@

Zeam

PR L | —
Shutterfly | Photo Books
banner_475x205 () 2% <% http:/jwww.shutterfly.com/ photobook jviewEdit.sfyfid=eeaddd30e 70eb 1ddbcobd47c ¥ | > ([~ Google Q
| = — My Shutterfly | Community | Sign out | Help
| g
Help us Improve Phoco Books. Send us feehar: 3.5x1 Classic Phe 300 Edit pages

Crest =

HOLIDAY SMILES PHOTO CONTEST L Bl o - B s

“— Add page | Delete page | Arrangs

banner_contest_700x95.jpg —

Choose layout
for Page 2

N
% Pictures per page
E 1) (2) (3) (4) (59 (TEXT,

L]
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I [
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[ Gat mars plctur .Q I Hige used 7 Fictures Remove | Sort | Auto-fill | Save plctures

Help us Improve Photo Books. Send us feadback.
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" HOLUDAY GIFTS

shuttertly®e

CELEBRATE

THE HOUDAYS

Give the gift of memories.
Customize holiday gifts with your favorite pictures.
Your friends and family will love them.

Photo gifts in a few simple clicks.

www.shutterfly.com/holiday

A | Y )
Ad 1<55 ase ma

B 4x6 prints, just 19 cents - Messape (HTML)

uﬂed?ldwwﬂlmFmdlgr—Jl—él?lﬁ QXI*'-*-AA?I@!

A L lalszu===

From: Shutterfly [shutterfly @t.info.shutterfly.com]

To: thomasduane @nechatch.com
cee
Subject: 4x@ prints, just 19 cents

You've earned a FREE shutterﬂy=
Photo Calendar with your

Amazon.com purchase.

" MAKE YOUR
“FREE CALENDAR

TODAY!

* Offer expires Nov. 30, 2005

Feature you favorite igi’rc1| pictures each month and create a
unique personal gift from Shutterfly. Start your 12-month
calendar on any month you like.

AR R R R RN RN R RN R AN RN R R AN R R R RN R N N RN R R R RN RN R R R RN R RN N R RN R R R R ALY

+ This offer is exclusively for the account of sam@shutterfly.com. Restrictions may apply to this sale.
Please see the terms and conditions.

+ To unsubscribe, please click here to sign in and unsubscribe, or simply reply to this ermail and type
unsubscribe in the subject line.

* For all other requests, please do not reply to this email, Instead, go to www. shutterfly .com/help,
There vou will find answers to many comrmon gquestions, along with a form for contacting us if you
can't find the infarmation you're looking for,

Copyright ©@2003 Shutterfly, Inc, all rights reserved.
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redesign of print order path

Welcome Sam My Shutterfly | Sign out | Help | "™ Cart ..
Add pictures | View & enhance | Share online | Order prints | Shutterfly Store Shutte r{ly «®
Shop by:  Products | Occasions | Topsellers | Saved projects

Prints

SHUTTERFLY PRINTS ARE SIMPLY THE BEST | i

just 19¢

Highest quality: printed on

archival paper with wivid color & Size Print prices
sharp detail 4xh £0.19
Award-winning: the #1 choice of [SX7 £0.99
professional photographers™® and  [8210 £32.00
PC Magazine Editors wallet(4) $1.79
Customizable: back-of-print 11x14 £7.09
messaging & over 100 border 16420 £17.99
designs '

- : . 20x30 £22.99
Delivered fast: in vour mailbox
in just 1-3 days PREPAID PRINT PLANS
Guaranteed: backed by our Get 4xé prints for
100% satisfaction guarantee as low as 15¢

See gquantity discounts on

See maore ogtions Learn rmare -
Get started other sizes

Choose pictures

PRINTS PROMOTION AREA

(BORDERS, SEASONS, HOLIDAYS, SALES, ETC.)

MORE PROMO AREA DESCRIPTION TEXT CAN GO HERE - Larern ipsum dolor sit armet, consectetuer adipiscing
elit. Munc et justo. Munc ultrices, Donec placerat augue ut dui. Proin mollis. Yivamus in dolor,

Related products:

Prepaid Print . Large Format  Canvas Prints Havana Box

o
\t

Flans - Prints - From $89.99 - $28.00
.~ From $7.99 :

Learn rmore | Pricing | Custorner support | Terms & conditions | Privacy palicy | About us | Jobs |
Affiliate cernter | Business solutions | Pro qallery | FREE software
@ Copyright Shutterfly 1999-2005, All rights reserved,

pricing and shipping landing page redesign

Welcome Sam My Shutterfly | Sign out | Help | ™ Cart

&
(s}
Add pictures | View & enhance | Share online | Order prints | Shutterfly Store S h Utte r{ Iy ®

Pricing & Shipping Information

HOLIDAY SHIPPING amoe s o
GUIDELINES FOR | “he © Order prints

€ Order Cards

©) Create Photo Books

© Create Snapbooks

€ Create Calendars
© Order Photo gifts

@ Order Prepaids & more

-

Suggested order dates for delivery before December 25

CsueemeMeTHoD  omoey

December 1

December 13
December 15
December 18
December 19

Christmas is Sunday, December 25! Make sure your gift arrives on
tirme by using these shipping guidelines, For guaranteed delivery, we
recommend using our Next-Day or 2-Day options.

After December 19, you can order a Shutterfly electronic Gift
Certificate for guaranteed delivery before December 25

additional Information:

# Print arders for wallet, 4x6, 5% 7, and 8x10 sizes are usually shipped 1 business
day after the order is placed,

+ Other products, such as Photo Boaks, Mugs, Mouse pads, T-shirts, Caoasters,
Magnets, and Canvas prints may take 2 business days to process,

+ Ordering boxed Greeting Cards or 48 Phota Cards? Think about how ruch time
vou'll need to address, stamp, and mail your cards, so that they'll arrive when you
want,

Learn raore | Pricing | Customer support | Terms & conditions | Privacy policy | About us | Jobs |
Affiliste center | Business solutions | Pro gallery | FREE software
Caopyright Shutterfly 1999-2005, All rights reserved,




PLEASE FORWARD THIS EMAIL TO YOUR FRIENDS & FAMILY

shutterfly®- :

FRIENDS
FAMILY

SPECIAL OFFER

0%OFF!

HOLIDAY CARDS AND GIFTS

S ™k A
(o Al AARM/
I -[ E MEMNMID

WITH YOUR PHC
USE PROMO CODE JOG-X006

Shutterfly | Join

fsign_up_flowers.jsp?htip=www.shutterflC = (Q- G oogle

Help

shutterfly®e
MAKE THE HOLIDAYS

PERSONAL

WITH SHUTTERFLY CARDS

Make the holidays a little more special with a personalized
Holiday Card from Shutterfly. All it takes is a few moments at
your computer and you can turn a favorite photo into a creative,
heartwarming greeting, complete with border and message.

Follow these easy steps to get your FREE gift:

1. Sign up for your free Shutterfly account below
(If you are already have a Shutterfly account, Sign In now.)

2. Enter Promotion Code SNOWMANL1 on the next page
when prompted.

Try before you buy! Sign up for a free Shutterfly account, and we’ll
give you a free Greeting Card. As a member, you'll experience quality,
creativity, and convenience all year long! Enjoy:

= Unique Photo Gifts
» Stylish Frames and Albums
= Long-lasting digital prints

See all the Shutterfly Register now /

Member Benefits # Yes! Email me

First name: special money-saving

Returning Member? offers and igfo;mati;n
i on new products an
L Last name: albolly

Money-saving
ofters
Enjoy exclusive

savings an your S8
Password: orders,

Email address:

New p:cdmh

(4 to 10 characters) and services
Re-enter password: Photo tips and
o information on

" new products
and services.

[ Yes, 1 accept the ... and more!
terms and conditions. \




Home | Sign in | Sign up | Help | Learn more | Shutterfly store

Get 2

FREE 8x10s
with your
purchase

= See the details

Get a mix of sizes and save 40%
Our Prepaid Print Plan and Portrait Packages offer 4x6 and other sizes
at great savings.

Choose a Prepaid Print Plan and get 4x6 prints for as low as 19¢; each
every time you print. Qur Portrait Packages offer 4x6, 5x7, 8x10, and
wallet sizes at up to 40% savings. You get the sizes you want at sav-
ings you'll love.

Choose your Prepaid Print Plan and start saving today:

4x6 Print Plans

19¢ PLAN 22¢ PLAN

E 500 4x4 E 200 4x6 E 100 4xb
PRINTS PRINTS PRINTS

SAVE 347% SAVE 247 SAVE /7 Retention Marketing
[0 }#) Quantity (0% Quantity [0 }#) Quantity Pre-Paid-Print-Plan

website redesign of
landing pages stimu-
lated a 32% lift in
sales resulting in over
12,775 PPP purchases
in five months. Produc-
ing a $1 Million lift in
incremental revenue,
projected to reach $2

$44 PLAN

10 8x10s

20 5x7s

200 4x6s

SAVE 40% SAVE 25% SAVE 32%

[0 /$) Quantity

Million in one year.



Product Development

Designed the Ul for the company’s first
Microsoft Gadgets and directed the
design development of the Ul and
icons for Shuttertfly’s new desktop
photo-organizer software.

©) Shutterfly | Holiday Cards - Mozilla Firefox =13

File Edit Yew Go Bookmarks Tools Help

@ - LIL - @ ':' @ ‘ https /e shutterfly . comyshop/product_cS0284/Holiday _Cards V‘ “E,

[] customize Links || Free Hotmail || Metscape ISP Try It @ RealPlaver | | windows Media @ - =JOMDI 8 SPESH 1., || Windows

Welcome Sam

alidayy | rile
Holiday Cards

ORDER AS LATE AS
DECEMBER 20™ FOR
HOLIDAY DELIVERY

o SAVE UP TO 20%
ON HOLIDAY CARDS

SPREAD THE SPIRIT | UMITED TIME ONLY
OF THE SEASON Py

Greeting Cards 4x8 Photo Cards Photo Mount Cards

l"“"“%

Share yvour holiday jov with Send holiday cheer to friends near Select a holiday classic: cards with
high-quality Photo Greeting Cards, and far! Customnize with over 100 rernovable pictures, Choose designs
wie will even send them for youl designs and a personal greeting. from Crane & Co, and others,

Dane




il | Phota Books

v G £ 5T i shume . cos phoschock siematy e, SNyid=202E2 0135000 © 4,
Shutterfly | Photo Books = Heme | Comurile | Hempsr
- i A% 5% hap:/ fwww.shutterfly. com /photob ook /viewE it sfly7fid=eea9dd30e70eb 1dd6cbbda7c ¥ | =[Gl * Google Q
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Choose layout
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Ecommerce/Product Marketing
Designed new card borders which generated 80% of the incremental

revenue generated by greeting card sales.

shutterfly*

Gift Ca;:d

Business Development

Led the ideation for strategic business partnerships
with Fortune 500 companies including; Best Buy,
Product Development Hallmark, Ritz Camera, evite.com, Amazon.com and

Designed the first company gift card. Home Shopping Network.

Business Development

Led the development of the companies Personal
Publishing product roadmap. Developed and
visualized new product concepts to leverage
company-wide initiatives
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Hotwire

Fly. Sleep. Drive. Cheap.

creative work samples

Thomas S. Duane | Creative Director



' As the first company creative director, | was tasked with centralizing all designers
H OtWI re . CO m under my direction and for mentoring the team to improve creative results.
Creative Services Department
. . . « Increased output by 50% without increasing headcount.
® Creahve d|reCt|On » Implemented a comprehensive creative development and project tracking
methodology that eliminated missed deadlines and improved overall creative.

. . » Improved performance of marketing communications by 58% increasing
* Usablllty teStlﬂg monthly contribution by over $300,000 a month in the first three months.
Database Marketing Department
[ ] 1 . . 0 . 0 0 0 . .
e O englneerlng Increased online registration metrics 200% and contribution margin for all DBM

+ Developed strategies for obtaining qualified email registrants through viral
marketing and affiliate marketing partnerships.

o Ll deSIgﬂ Online Marketing Department
» Improved contribution margin through redesign of all online marketing

communications (banners, RichMedia, Search-A-Quotes, and pop-unders)

e online marketi Nng Search Engine Marketing Department

« Improved contribution margin through development of content strategies

° da-t ab ase marke-tlng that resulted in superior search engine search result placement.

* Improved effectiveness of paid search results advertising text links

o Affiliate Marketing Department
o advertISIﬂg « Significantly improved click-to-purchase rate through redesign of all online ad
banners, RichMedia, Search-A-Quote interactive ads and exit app pop-unders.

° p rom O't | ons Online Partnerships Department

» Improved click-to-purchase rate and overall contribution margin through
redesign of affiliate branding communications on major sites.

o experiential marketing Hotel Product Team

« Conceived of a Hotel Conference invitation strategy that resulted in obtaining
. o the highest RSVP rate in Hotwire conference history.
® reta” merChand|S|ng « Directed award winning RSVP package
» Creative directed all event collateral including conference branding, program,
. 6 o § executive team FLASH presentations, and micro-event-website.
e ON ||ne adveI’J[ISIng o Developed an experiential event strategy for annual Hotel Partner Conference
generating industry buzz through innovative conference special events including
T, a rock-paper-scissors hotel executives tournament overseen by the US Rock-
® COpyW”tmg Paper—gcizsors Association, cocktail parties, golf and winery tOS{II‘S.

Ecommerce Online Store
® » Creative directed all web site landing page improvements, and home page
phOtOgraphy merchandising communications. Achieved primary objective of improving hotel
sales as demonstrated by breaking sales records for the past two months.
» Audited competition and recommended specific strategies to improve Hotwire
functionality, merchandising and user experience.
Offline Marketing
» Updated Hotwire Brand Identity and Style Guide.
» Participated in development of new Hotwire positioning.
o Offline advertising agency ad campaign strategy and creative direction.




home page redesign and deal merchandising strategy

7 Cheap Travel at Hotwire.com - Find Discount Travel Deals, - Mozilla Firefiox: ‘jﬂﬂ
Bl Edt Wew Go Pockmarks Took Hep <o
@5 5’ (X | @ | € thtp:jvwen. hotvare. ccmjindex. sp Hidmde s findex EPM44-07. fsp-taphiav-loc:S:heme = D= [CL
S Vahoo! Groups - Utrapop.arg € Tribeunet @8 Bdanikat.com ; Smar... (D) Cragisiist | | Fratt Admin L0 Latest Meadines £F Cheap Travel ot Hot...
-
Fly. Sleep. Drive. Cheap. Hi Suz '
o ¥ aes meat s s ik Bt Ory Account @ Lustomer Care
_m;nghu \Hotels \Cm Rentals \J\_Pnckngas \leu-s \Deals & Destinations \\
Find the nght price for your rip. Hottest Hotel Deals
r +Filj|t5 * E={Hotels ¢ Car Rentals &l Cluises Grab some sun and save! Get these
incredible rates in adventurous Southern
WATE T‘erE . T Flight+Hotel+Car 7 Flight+Hotel T Hetel+Car | Cakiormis during April and May.
with 4 Package i
Los Angeles
Enter a :Il;.wu zip code B
[enter a city or zip code *okkok o hotels from 150
Enamples: San Francizce, CAor 34105  Wiew il ciliss ey
Check-n: Chech-out: *akw  hotels from $100
il'-\pr -”4 'Ilﬁ?ﬂl_. |.n1;..- -||11 -I Beverhy Hills - Westwood =
ooy hotel m

Sama-day regeryations allewad

Total Rooms:  Total Adults: Taotal Childdren:

See it to believe it. SeaWdorld - Mission Bay
Great hatel. Lowsst pr G
Get more for your money

T W w W hotels from
Coronado
e 8 8 8 hotels from §$85

Orange County

Last-minute travel — & Hotwire speaalty
Paradise in Hawall with great Hotwire deals *'": :': |~lJ||h “"l" Shresly
gtel: from $85

Quality hotels at discount prices — guarantesd! JohnWayne Airport

Up to 50%"* savings on airline tickets =k & hotals from

Huge rental car savings, with no hidden taxes or fees Hurtington Besch - Seal Basch
# ko x hotels from £150

ﬂ Low price alerts! sian up for deals by email.
| Gat notified when prices drop and destinations are hot,

* Savings basad on the lowest published domaestic Claarance or FlaxSaver fares available #t ima of baoking for flights departing within 7
days.
Brivacy Policy Tarmns of Use Parnars Ab oyt Hotwere Press Poom Tall » Friend Affiligtes  Site Map
© Copyright Hotwire Z000-2004. All rights reservad, Hotwire, Hot-Faras, Hot-Ratas are ragisterad sarvice marks of Hotwira
The Hotwire logo s a sarvice mark of Motwire, CET 2083390-40; N5T 20063-0209
IAC, InterActivaCorp Parthari: Cityiaarch - Evite - Expadia - ServiceMagic - Hotals.com - HSN - Tichatrmaiter - LandingTras -
RealEstate com ~ ZercDegrees - Entertainment, com - Match, com - CondoSavencom - ClassicVacations.com - liveDaily -

ImprovemnentsCatalog.com = TicketWeb - Gifts.com
i ST

. Rt

J cannot find server - Microsofl Internet Exploner

Q- Q- [x] 2] D Poewts Jormnm @ (2- 53 J A B
Addﬁsli_!jrttp:mnm'hamlcmf :lGn Links **

Hotwire

Fly. Sleap. Drive. Cheap. Walcomes to Hobwirs!
Bl s oreate & biomuire Arcount, click hare) @My Account @ Customer Care

_m Flights H\ Hotels \4\ Car Rentals \l\ Packages \l\‘ Cruises \ Deals & Destinations \
l=!

Find the right price for your trip.

& “)-Flights © lE=yHotels ¢ @ Car Rentals ¢ &l Cruises

i SAYE TIME
| with 3 Packagel

" Flight+Hotel+Car € Flight+Hotel & Hotel+Car

Te: find a oty nama
IE‘ nter airport or oty

Frome find a oty name
[cntcr airport or city

Take a break this Memaorial Day Weekerd,
Book by May 16Eh for our best selection of
lovee-priced hotels

Depart Date: Return Date:

|-°~:r' =] [15 =] ﬁT [2pr =] ll"j" E-E.l
Same-day travel OK
P Featured Cities

Tickets: More Options:
| 1 - | ooy, muibhcity

Save up to 50%* on last minute flights! .,

berwe paldrs e | eve

San Francisco - 4 stars from $89
Atlanta - 4 sfars from §88
Toromto - 4 stars from 389
Philadelphia - 4 stars from $89
S1. Lowis - 4 slars from S20

Get more for your money Dallas - Ft. Worth - 4 stars from $89
i Moritreal - 4 stars rorm $89
L] t- ravel — a Hotwire specialty

Vancouner - £ stars from $89
Houston - 4 stars from $89
Minneapolis - 4 stars from $89
Orange County - 4 slars from §29
Tampa - 4 stars from $09

& CQualty hotels at discount prices — guarantesd|
* Upto 50%° savinas on airline tickets
# Huge rental car savings, with no hidden taxes or fees

ﬂ Lﬂw pl‘lcﬂ aleﬂ:sl ign up for i mail.

Get notfied when prices drop and destinations are hot.

* Zavings barad an the lovast publizhed domestic Clearance orf FlaxSaver fares availabla at tirme of booking Far flights departing
within 7 days.

Erivacy Policy Terms of Use Partners About Hotwire Prass Room Tell a Friend Affiliates =ita Map

=] l:'.'-"p‘r'riijl.l Hetuire F000-2004. &l |i.'_|hl’-. ragarvad, Hotvire, Hat-Faraf, Hot-Ra%as ara rPI_]I'\-\..,I-lr—l.! fervica marks of Hotuira,
The Hotwire loge ix a service mark of Hotwire, CET 2053390-40; NET 20003-020%9,

TAC/ IntarActivaCorp Parbnars: Citysearch - Evite - Expedia - ServicaMagic - Hotals.com - HEN - Ticketrnaster - LandingTras -

FealEstate, com - ZeroDegrees - Entatainment com - Matdh, corn - CondoSaver.com - Clagsicvacations, com - liveDaily -
ImprovementsCatalog.com = TicketWeb - difts.com
B BB Owlmne
'* [ LTY
= i

& T T T [ temet



interactive database marketing

Hotwire

Search for a room:
Coty
Chuck In: -

heck 0wt
Treb =|[17 ] [rer =|[20 ] mb

Grab great deals on hot hotels!

Get a better room.

ey

Hotwire

Make sure your Hobwine emails ahways go sirasght bo your inbox
Add HotwireDials E@Hobwire- Travil coem 5 your address boak!

Hotwire

Fly. Skeep. Drive, C

. Sook your

Flights Hotels Car Rentals Packages Ciunlses

Bay Area Hot-Fare™ Alert

¥ g A - Fiel ain alitade deal now!
k=i cetine B O T Quatantesc 2
Fram;
o= Drfee vy 019 Labor Dy vith car remtals from $17.85, [Eran
W Save bi wilh ou summer batel and air packases, A
by Sept 10 for Fi T

|E mgr city name

Pick a deal e 273 [ 2 Sign me up! L8 - e

and save on spring hotels.

= Top 10
_Hotel Deals _

Los Angeles, CA  fom §210

Chicago San Diego
The mext time you ge4 this emall, make surs itincludes the exact

hpies of trivel you'ne inberested in! With Trip Watchor, you specify the
Irips - and the prices - vowwant to track. Gl sladed nowl

Dallas, T rom$110
San Diggo, CA from §90
Miam| FL from §150
Placelphia, PA from §98
hew Yiork, WY fram §210

Best of the Bargains

The déals héliw (ereept cruisies) wre recinty bookid on Hotwire * DonT miss oul n Savings liki
thense. Lol ws Show Yl Oul el DFCES SO your nex np!

trom $210

from $210

from $210

from $210
i

Flights Hotels Car Rentals Packages

Loz Angglos CA

® COIM -

Hotwire

Grab a hotel deal in [City name

o + S Jose to Austin

Beokad 1524 daye bafars depaduns

) — - Wrjch fhis fric
i=| H lll m' your trip one wesk befors + St

Besked 1421 d. dare d
travel dates. vou'l get & ays badare depasan

4-star hotels.

wptch thig trip r,_ i
. J SanFrauisce i Eamnn searched]! 2-star prices.
.. starts here. Bt 1421t baee dpate
Cruises Rl s Wheve tound Sme great bargains on top quality hotels n [City
':1'“’ a great hotel rate. m_ name] that wee thought you'd want to see. At these rates, your frip
{'"“’ neary plans tself.
| jemy  Miatnk South Beach
Chack Im: Check Cut * & &
[fo S[7 2] [Feb =][207] P Wateh this o From $79 a night!
=y Sealthe: Downtown - h [neighborhood] Search(¥)
Save on your sunmy vacation. We've got * k& K F Enter City:
ir!:lepible ho‘t_e! deals, whether you're craving Saihfertug I San Diego
;El;ﬁ:: rgsins or aliordable weekend ey L3 Vemas: Las Vegas Stiip From $89 a I"Ilght!
2 s e :::: :;::p* [reighborhoad] Search(# % I__I
Bargains argans Near g I - .
New “York from $89 Monterey from §89 ]
Sanfrncocohom$89  Sarta Cnz from $49 | Car Rentals . : Check-Out
Chicago from 589 Naps from $59 From $355 a night! Lu =l =
Mizri from $59 Fresno from $89 ¢ fes - Car Type Fulkso - u
= i:ju%'igf:; LR . [neighborhood] Search(¥)
Sizzling Savings: Vegas Blowout! & Ofonde -Coy Teow: Rsunom Find a room |3
Grab exclusive hotel rates on the Strip. Book now for best availability - From $109 a night!
3-stars from §60 3 5-stars from §55 4-stars from $60 m_ [neighborhood] Sdarch
) HOTWIRE TRAVEL TIP Kaeep in mind that hotel rates change all the time, and dscounts such
It's all about timing. Summer brings beautiful weather and the 8% (hose you ses hers can Sh away Tasl.
Start of the busy travel season. Book your stay for Sunday
through Thursday to get the best hotel, airfare and car rates .
S0 Book Ry 10 get our DSt hoted values in [City name searched] 106 &
fraction of the usual price!

Cruises

Car Rentals Packages

Hotels

Flights

Packages Cruises

Hights Car Rentals




affiliate acquisition database marketing campaign

Hotwire

AFFILIATE NEWSLETTER

12

Wanna See the Money?

Finish strong in LinkShare’s Show Me the Money loyalty program! You've
only got until March 31 %" to meet or axceed your revenue goals. We've
got everything you need to break through the ceiling and catch that
avalanche of cash.

Cur brand new banners will help you generate more orders and end the
month with & bang: Find them here, And dont forget our latest creabive
assets, which you can find in the Dynamic Rich Media/Promaotions
General folder, via Create Links.

Learn more about Snow #e the Money at LUnkshareclub.com. And mean-
while, take advantage of another chance to increase your orders:
Hotwire's amazing hotel deals!

Stay Smarter: Push Hotels

Right mow, our product offering is strongest in hotels, so if you're not
heavily promeating our room discounts, vou're missing out. Help your
customers travel smarter by paying much less for the same (or batter!)
beads. And vou'll feel pretty smart vourself, for passing on these deals
and raking in the rewsrds. St back and watch vour conversion rates
chimb!

A great way to encourage your customers to book hotels is to make it
really clear what amenities they can choose, This way vour visitors can
get exactly what they want! Plus, you increase the likelihood of a favor-
able matural ranking, due to the enriched SEO content on vour site,

B Golf Nearby
Golf course(s) are within walking distance or a2 short drive from the
property.

m Spa Services
A spa facility or spa services are available for guests.

Beachfront
Property is located on the beach.

Say It Loud, Say It Proud: Get Your New Banners!

March 2005

Affiliate of the Month

March's Affiliabe of the Month
delivers great results that
contribube to our mutual
growth. This company’s
impressive work will be
recognized with a reward as
our thanks.

E-D-K
W &-0- k. com

E-O-¥ i celebrating its
success due fo this wisdom
shout partnering with us;

“We've had » long and
fruitful relationship with
Hotwire, It is one of the best
affiliate programs out there.
The managers of the
affiliate program are always
in touch and follow up on
each affiliate’s nesds
ndividually, They will make
sure that you are using the
full potential of your Web
site,

*Try to follow the special
promotions dosely and
promobe them individually.
Do not farget to promote
hotels and car rentals in
addition to air tickets ”

Consider E-0-K% advice snd
you could be Apnl's Affilate
of the Month!

Affiliate Soapbox
{We're Listeming)

Help us help you. We re
always looking for ways to
improwve our affiliate
program. After all, we're a
team! we want to make each
other stronger. So tell us

what youw need, what's
wnrkinn for woie and what's

deals and destinations landing page redesign

3 Discount Travel Deals a1 Hotwire.com. - Microssft Internet Explorer

Fla G Vew Farter  Tock el r
Q- Q W@ Lo Srre= @ Q- L FHJE B
sckivmss (] herp: ivevom enwrs, comideais cex. 0 v Bo s ® Google- | ® @iog [ »
‘ Netflix Delivers DVD Rentals "
- ' lﬂl'rrll“
Hotwire B4 ik
Fly. Sleep. Drive. Cheap. Um‘f.?f:ﬂmﬁ.mm_‘n; Omum ow

Home "L i Hotels . Cas Remaks L Packages "L Cruises
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portfolio - digital branding

digital branding
When | direct a digital branding engagement | start. by gathering the information necessary to ascertain the
business and marketing objectives of the project as well as the desired brand positioning. | have developed a
process which revolves around brand positioning. This allows me to contral a very subjective process by
designing toward clear positioning and marketing criteria.

Interface design is a ballet between branding, functionality, the limitations of access speeds, and load times.
While | always strive for the best visual impact possible, | understand the realities of bandwidth and
technology.

Information Architecture and the development of Functional Requirements need to go hand and hand with
the creative process. The |1A needs to meet the business and marketing objectives through site organization
and functionality and the interface design needs to guide the user through intuitive graphics and interface
technigues.

Since client budgets dictate the type of technology used to solve a particular challenge, | have had to learn
how to be flexible across multiple technological platforms including PERL, Cold Fusion, WebObjects,
Microsoft Windows [ASP), FLASH, XML and basic HTML. Each technology offers unique opportunities and
limitations.

The following pages are case studies of some of the digital branding projects | creative directed at Neokom:
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oDstend relives the legends of cross country in the
spitil of Fayolle and Bally

"We selected Neokom for their strategic
and thorough approach to Internet sports
branding. They set a new standard of
excellence.”

Thomas Billiter
CEOD, ISMM

Global-Athletics.com

Neokom was selected by ISNMMI, the former
interactive subsidiary of now defunct ISMM, tao refine
an Internet strategy authored by McKinnsey, develop
a marketing strategy, create the information
architecture and interface designs for this

track & field portal.

Global-Athletics.com is being created to become the
world portal for all track & field fans and athletes.
Neokom worked closely with the Monaco based
sanctioning body, the International Amateur Athletics
Federation [IAAF) to develop the site.

In addition, ISL Athletics engaged Neokorn to assist
in the development of an Internet marketing strategy
to monetize the site.

MNeokom set new standards of excellence for the
tmethodology and process followed during the life of
this project. In fact, ISMMi used Neokom's
docurmentation as the new standard for its work with
other Internet Professional services companies who
were engaged in the development of the FIFA World
Cup web site.
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"Neokom has helped us make critical
strategic decisions and have heen
instrumental in building our network.

They pulled off the unbelievable. We couldn’t
have asked for hetter partners.”

Scott Douglas Smith
CEQ, VerticalPortal's, Inc.

VerticalPortals.com

VerticalPortal's is a network of affinity portals based
on the naming convention:

www. TheKeywordPortal. com

The phrase "Vertical Portal” stands for an Internset
site dedicated to a particular topic. Neokormn was
selected by VerticalPortals, Inc. to establish their
brand positioning, develop a marketing and communi-
cations plan and to develop the information architec-
ture, logos and interface designs for over 200 por-
tals [scheduled to grow to 700).

Neokom worked with its technology partner (Parks &
Co) to develop a powerful content management sys-
tem that would enable the VerticalPortals staff to
maintain the portal network from a web browser
hased “command center”.

The sites range from TheAnimalPartal ta
TheMotorcyclePortal, each with their own distinct
brand identity. The Portals are truly useful and offer
a directory of top sites organized by category.
Bulletin boards offer users the opportunity to share
ideas and information with each other. The architec-
ture was designed to allow the netwaork to expand s
functionality and feature set with maximum ease and
cost efficiency.
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"We are proud that we were ahle to help
the NHL take the top spot as the leading
sports league on the net”

Thomas 5. Duane
CEQ, Neokom

NHL.com

NHL Interactive CyberEnterprises partnered with
Neokom to help the NHL ICE reengineer and
redesign the NHL.com web site.

The Neokom strategy team interviewed the NHL
team, starting with the NHL.com editorial staff
and going all the way to senior management.
Neokom's strategy addressed the NHL's desire ta
become more of a hockey Vortal with a focus on
adding community tools ta the site. Once the NHL
strategy was approved, the Neokom Information
Architecture team worked with NHL ICE, and reor-
ganized the web site to improve navigation while
maxirmizing sponsorship opportunities. NHL ICE,
had selected WebObjects as the primary web
application for the site.

Neokom worked with Apple to develop a powerful
content management system utilizing the
WebObjects application while providing full hosting,
co-location and networking for the NHL site
servers.

The Neokom team designed a new interface that
utilized information modules which would enable
the site editor to assemble pages following a 250
page NHL.com style guide. In addition, a new inno-
vation for league sites was developed called "NHL
Local”. This pop-up allows the NHL fan to keep
their team specific content available to them at all
times. The pop-up offers video and audio stream-
ing, team specific headlines and team specific
stats. It remains available to the fan even after
they point the main browser page to other web
sites.

Reaction to the redesigned site was extremely
positive [the NHL does & redesign annually,
Neokom's design was for the 2000 season).
NHL.cotn is now positioned to be the number one
sports league web site on the Internet today.
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"Neokom's marriage of attractive visual design
and effective digital technologies places bowl.com
on a level reserved only for the finest sites on
the WWW.™

Eric Rehl/ Web Master, Bowling, Inc.

Bowl.com

Bowling, Inc. is the national headquarters for 4.5
million registered league bowlers comprised of six
different organizations including; ABC (2 million
men], WIBC [(1.75 million women), YABA
(500,000 children], BPAA (3,500 Bowling
Proprietors), College (170 Colleges with bowling
teams), USABE [the national bowling team] and
Strike Ten (the marketing arm of the Bowling Inc. ).
To determine who should win the contract to
develop the worlds largest and most definitive
EBowling Internet Portal, Bowling, Inc. paid both
IBM eBussiness Services and Neokom to develop
independent strategies. Bowling, Inc. selected
MNeokom over IBM based on the quality of the
strategy presented and the depth of sports mar-
keting experience. As a result, Bowling, Inc. hired
Neokom to develop their New Media Strategy,
Internet Marketing Strategy, Information
Architecture, web site design [user interface) and
the implementation of the underlying technology.

The results are a template driven site which uses
a relational database to generate HTML pages on
the fly. The design system communicates Bowling
as a fresh contemporary sport, while giving each
organization a fully branded "sub-site”.

The content is organized to allow for intuitive navi-
gation while maximizing sponsorship opportunities.
The Fun & Games section includes fund FLASH
interactive games including the "Snack Bar Hustle"
and e-cards generate traffic through word-of-
mouth and direct contact.

The site has received significant media attention.
As per the marketing plan, the site is generating
revenue, the traffic has increased each month and
is on target.



olck an animaon

» BULLSEYE STUFF | b TELL A FRIEND

{-g i fahul - d the mand - recra
" S yuur hiand e iy o e liners! DO ITHINE
hastily-designed crap. | |
and Yahoo - ch an yout | youramne@thesandemencom 3
=l * o e o bl |

» ER ADS, THE *That ik =-auk Sorkeans just3iows my mind!*
e e DROWH TOWLL CORTEST

» GALLERY OF DDDITI| 10 this spaaal new holday attemath eatest,
we're ascng you to do someching

YL tRl e the sore thing
reea gt for the Foliders

2) E will give pou s

bullse/sart

= = Nrtscape: Miss Muffy = =)
.' £ o Mo EBoarch Mtz Fri Bearty Sl @

7 i e oo bl e g e b b e b Ty v mary 5 et s st

Bt Kot -verle e Byl Bt e heivert. B vriieiionters Baerioind Biibeiit Bverue Tt doiak

"You guys rock.”

Josh Kimberg
CEQ, BullseyeArt

BullseyeArt.com

This cutting edge internationally recognized
Internet flash animation studio hired Neokom to
help them become an entertainment destination.
The Neokom marketing team helped BullseyeArt to
reposition itself from an animation design service
company to an entertainment studio. The result-
ing positioning statement, "We push buttons” has
become the cornerstone of BullseyeArt's commu-
nications. A marketing strategy was developed
which outlined the functionality and interactivity
needed to move into the entertainment destination
category.

The Neokom design team then communicated this
new positioning by redesigning the BullseyeArt web
site. Neokom also developed the ecommerce com-
porent of the site using the Yahoo store engine,
and branding it with BullseyeArt's imagery.

Neokom then worked with BullseyeArt to commu-
nicate this new positioning in their proposals and
client presentations .

The result is a highly entertaining web site which
is easy to update and successfully communicates
the positioning of the company helping to build s
brand.

Neokom has an equity position in BullseyeArt.
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"Neokom has truly captured the 'look and feel’
we were shooting for on our site. It delivers on
our ohjectives and successfully leverages our
brand. A great job from a strong creative team.”

Jonathan Wolfsie
CEO, Hall of Sports

HallofSports.com

This new Internet start-up selected Neokom to
develop its brand and corporate identity. The com-
pany operates the premier sports collectibles and
memorabilia ecommerce web site- www. hallofs-
ports.com.

The founders determined that the key imagery
dimensions were quality, authenticity and price.
The new identity also needed to be flexible enough
to act as both the web site brand identity as well
as the companies corporate identity.

The challenge was to develop an identity which
communicated the key imagery dimensions without
being sports specific or product specific.

The solution, a box with a "glow” inside, communi-
cates the quality dimension as well as the hurman
pleasure of opening a package to reveal your pur-
chase. The shapes on either side suggest two
hands cupping the box gently, treasuring it.

Hall Of Sports then partnered with Neokom to
develop a new media strategy and information
architecture, which would position it as the pre-
mier web seller of sports collectibles and memora-
bilia.

MNeokom followed this information architecture to
design an award winning web site, which success-
fully communicates the companies marketing mes-
sage while merchandising its products in an easy
to navigate environment.

The technology needed to allow for content man-
agement and merchandising control by nontechni-
cal employees.

The Neokom solution met the objectives and posi-
tions the company for long term success.
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After meeting Dr. Wise Young, recognized as one
of the world leading researchers for spinal cord
injury cure, Neokom conceived LifeWire as a vehi-
cle to help fund cure research through an affinity
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* brand and corporate identity

» online consumer research

¢ web site design & implementation
* marketing communications
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"Neokom developed a strategy that will revolu-
tionize research funding and affinity based online
communities.”

Mark Pinney
CEC
SpineWire,/ CanDo.com
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"Neokom designed an award winning site for us.
Most importantly, the strategy they developed
has positioned us to capture significant revenue
from our online content.™

Donna Lopiano/ Executive Director, WSF

WomensSportsFoundation.org

The Women's Sports Foundation, working with
their marketing partner, Improve Netwaork, hired
Neokom to develop a new media strategy and web
site redesign which would:

* create a new source of revenue through the
sale of sponsorships, content licensing, ad
banners and ecommerce

+ allow them to manage their own content
using a robust content management
system

¢ move valuable databases of information
onto the web for full interactivity

In addition, the Neokom marketing team produced
a marketing web site which enables its partner,
Improve Network, to sell sponsorships and content
licensing as well as traffic generating deals.

The site strategy is designed to generate $4 mil-
lion a year in revenue for the WSF

The Neokom strategy, design and technology solu-
tion has succeeded in positioning the Women's
Sports Foundation as the number one resource
for women's sports on the internet.
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"Neokom put us on top."

Chuck Pederson
Director of IT, Fleer /Skybox

Fleer.com
After Fleer was purchased from Marvel Comics in
1998 one of the first tasks at hand was to devel-
op a digital brand strategy which would guide the
company into the new Millennium.

Using its proprietary digital brand strategy tech-
niques, Neokom conducted discovery interviews
with the executive staff of Fleer. Three areas were
discussed, the consumer, business to business-
with a focus on the local hobby store dealer and
finally, the companies internal operations. An audit
was done of competitive web sites analyzing the
good and bad. Neokom presented a multi-nedia
and print version of Fleers Digital Brand Strategy
plan which outlined specific recormmendations for
E to C, B to B and internal operations. The strate-
gy took into account the companies budget, priork
ties (the consumer] and their desire to adopt the
internet in a multi-phase plan. The executive team
of Fleer signed off on the plan and Neokom was
able to start.

The Neokom design team redesigned the Fleer
web site to make the product [the cards) the
hero, add interactivity, improve navigation and pre-
pare for phase two, an ecommerce initiative.

The redesign has repositioned Fleer/Skybox as the
number one trading card site on the Internet.
Consumer and dealer response has been over-
whelmingly positive. Site traffic has significantly
increased and the company is positioned to cap-
ture Internet dividends.
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"You gave us exactly what we wanted, a
world class site."

Paul Hauck
Founder/Partner, WhisperNumber.com

WhisperNumber.com

The WhisperNumber.com web site is an informa-
tion rich investor resource. The company hired
Neokom to help them redesign their brand identity,
re-architect and re-design their web site. They
wanted to add new sections, interactive services
and to improve the overall navigation.

With the primary revenue stream coming from ad
banners and direct marketing, Neokom developed
an architecture that stimulates exploration and
increased page burn.
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"Thanks for giving us an award winning look.
You guys are the best."

Ken Wilton

Chief Executive Officer, Jotter

Jotter.com

After Neokom completed the positioning and
brand identity, and the interface design of the
internet application, Jotter asked us to help mar-
ket the product to internet users.

Neokom designed an award winning web site that
communicates the product benefits and urges
users to "download now". The information architec-
ture neatly separates critical corporate informa-
tion from the Jotter product area of the site. In
addition, the Neokom design and marketing team
produced a printed sell sheet, trade show booth
graphics and a trade show give-away. Working
with Neckom trade show planning affiliate, EXM,
Neokom positioned Jotter to become the major
attraction of the 19939 Internet World Trade
Show.

In addition, the marketing materials, web site and
product design helped Jotter Technologies to

achieve their financing goals.

Neokom holds an equity position in Jotter.
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"It was obvious even in the proposal stage
that your team had given a lot of thought
not only to the visual design of the site but
the strategic design as well... You clearly
took our ideas and suggestions to heart and
then added to them in ways we could never
have anticipated.”

Andy Epstein
Creative Director, Gund

Gund.com

Gund, the 100vyear-old toy company, wanted a
redesign of their homegrown Web site to improve
their online brand image and increase traffic to
the site.

Neokom provided Gund with a multi-phase new
media strategy to allow them to meet their imme-
diate objectives while allowing for future functionali-
ty upgrades. The initial phase, a brand-conscious
redesign targeted to consumers and retailers:

* Resulted in a B0O0% increase in site
traffic within the first few months.

* Integrated Gund's online and offline
imagery, helping build brand equity.

* Provided Gund with technology that allows
them to rmanage their own content,
resulting in reduced site
management costs.

Neokom's multi-phase strategy for Gund allows for
seamless site upgrades as the company continues
to meet ks interactive marketing goals. Future
phases include improving services and information
flow to retailers through extranet capabilities.
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"Neokom gave us a killer site. We look
forward to becoming another Internet
success story."”

Hafe Anderson
CEQ, Chief Executive Palmist
Mystical Science LLC

PalmReaderOnline.com

A Neokom invention and incubation,
PalmReaderOnline.com is an interactive
entertainment ecommerce web site. The product
is designed so the user can try a five gquestion
demo reading before paying $15 for a full 35
question online palm reading. The site features the
ability to buy a palm reading as a gift and email it
to the recipient. In addition, the custormer can get
their palm reading report printed in color, and
bound in a beautiful hard cover book.

The user is guided through a palm reading by fal-
lowing online instructions, looking at animated
hand charts, and clicking multiple choice answers.
The site architecture was designed in @ manner
that allows the site to be launched in multiple lan-
quages.

The site strategy is business ta business focused.
PalmBeaderOnline.com is intended to "live” on high
traffic sites as an entertainment module. The site
architecture also allows for a co-branded experi-
ence, with the "hosting” site receiving a percent-
age of all palm reading revenue stimulated by site
traffic.

PalmReaderOnline.com was also designed to allow
not-for-profits to use the product as a fund raising
vehicle.

Reaction to the site has been overwhelmingly posi-
tive. It launched Septernber 2000. Cosmo is writ-
ing a feature article about the site for their
December 2000 issue. In addition, the company is
in negotiations with Yahoo to be the exclusive
palmistry resource in the Yahoo Astrology section,
one of Yahoos most heavily trafficked sections.

The company has also developed a retail product
“Palm Reading In a Can®, which includes a set of
palm reading flash cards for offline palm reading
as well as a gift certificate for one full online palm
reading. Neokom developed the packaging and has
sold an order to Lord and Taylor for Christmas
2000.

Neokom holds 45% of the equity.

brand & corporate identity
Yes | have creative directed an enormous amount of sports brands but don't let that fool you. | followed
the same process | use for consumer product brands or corporate client identities. The interesting
challenge with sports branding is that you need multiple logos to tell the whole story. For instance, you
balance the imagery of the sport, imagery triggered by the team name and imagery of the team location.

The Florida Panthers is a perfect example. The primary mark, the “inyourface” panther, communicates the
team name. The shoulder patch which features a hockey stick crossed with a palm tree over the sun,
communicates the location and sport. The style of design is intended ta allow the logos to reduce small for
newspaper application, embroider well on the uniforms and work well in one colar.

| have developed a creative process that involves visual research, brainstorming, visual development, trade-
mark search and implementation into style guide. The process has generated some great results for my
clients:

Florida Panthers (logo & uniform design)
Sold $750,000 of logo’ed merchandise on the night of their opening game, an NHL record.

Seattle Mariners (logo and uniform redesign)
Moved from last place in league merchandise sales at $300,000 a year, to the top ten with
$1.2 Million in merchandise sold in the first twelve months.

Mew York Rangers Third Jersey (the Liberty head)
We selected New York's [and America’s] proudest icon, the Statue of Liberty. This has made
this the best selling hockey shirt in the world.

Toronto Raptors (logo and uniform design

Our logo program and uniform design stimulated $25 Million in merchandise sales in the first
6 maonths before the team had recruited a single player. In addition, | designed a team textile
pattern of primitive raptors and raptor footprints which was put onto the teams compression
shorts. This was a first for professional sports branding.

Blah Blah Blah...
You get the point. Want more info?, let’s talk.
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print communications
Creative directing print communications prepared me for the Internet. There is something beautiful about
touching a physical printed communication. The gquality of the printing, the grain and texture of the paper
and the design of the type and imagery all come together in a way that digital communications simply can
not. Print design offers the opportunity for true and pure color. Digital branding suffers from the fact that
everyone has different computer monitors set to different levels of hue and contrast. Your basic nightmare
if you are 3 designer who cares about subtle color.

As a creative director that has handled many print communications, | have a strong understanding of how
to manage the design process as well as pre-press and print production. Here is a little information about
a project | am particularly proud of;

Viacom Health Benefits Communications

We worked with Viacom’s health benefits consultants, Towers Perrin, who were responsible
for copywriting. This was a challenge because Viacom's health benefits were being centralized
across all business units. Pararmount, Blockbuster Video, Simon &8 Schuster and MTV, among
others, were all going to receive the same employee benefits communication. | had to con-
ceive of a concept that would satisfy the EVP’s of hurman resources for twelve separate corm-
panies while communicating a cohesive "we are all one happy family” message. | came up with
a treatment that allowed me to create collages with imagery from every business unit to illus-
trate the communications. The project involved over twenty separate pieces and involved &
print run of over 100,000 units.

The result?, we were awarded the International Association of Business Communicators Gold
Quill Award for best print commmunication of the year.
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package design
Package design is vital in that the physical package actually comes in contact with the consumer. Eighty
percent of the products bought at the grocery store are items that the consumer decided to buy at the
point of purchase. Package design combines the challenges of print communication with a three
dimensional landscape and multiple materials beyond paper. Designing for an aluminum can, as opposed to
a carton, offers the designer challenge and opportunity.

As a creative director | start from the brand positioning and work out toward the visual cues that will
trigger the consumer passion in the product. | am a strong believer in consumer focus groups and
research. Research plays an important role in guiding both designer and marketer toward the perfect
solution.

Here is & good example of the importance of brand positioning and research:

RC Cola

This was a tough challenge because when we asked the client to define their target audience
they responded with "people with lips”. We repositioned them from the price driven message
which was no longer true “cheapest premium cola”, to a subjective positioning: "the drink of
free thinking individuals”™. We created the new positioning statement "Be Free Drink RC” to
communicate this.

Early in the design process, we settled on a brand identity that met the objectives, and most
importantly, rmade our client happy. Before implementing the new logo we conducted qualita-
tive focus groups. This project took place during operation Desert Storm. Our focus groups all
felt the logo looked Arabic and were turned off as a result. It is amazing the perspective the
consumer brings to the market based on cultural and world events. We made logo revisions
to eliminate the Arabic perception and moved on to execution. We designed all of the flavor
variants and various size configurations. A fun part of the style guide was our design for the
RC Cola Nascar truck.

The results?, the repositioning helped RC to capture enough new market share to attract the
attention of Cadbury Schweppes who ended up buying the brand from Triarc Beverages.

==

r
il 7e

4

£ [ =3

o g L =C ol

:{:=ﬁ

P

£2)

e

X

%



i CLASSIC FRAGRANCE

wr=nmere_ - Vi,
7 MILD BEAUTY SOAP G S ot




——

g EaT o TR

OUTE #
EACH




strategy & business development
| am a firm believer in developing strategies that are straight forward, realistic and can be implemented. |
believe in research, but | also believe you can not be a slave to it. | have developed a marketing brand
strategy process that works for any type of product, service or company. Here are a few examples that
show good brand strategy has no boundaries:

WestSphere Capital

They wanted to close on their second Latin American Venture Fund by raising the necessary
$500 Million in capital. We were asked to help them position the Fund in a way that would
give them a competitive advantage over other Latin American oriented venture funds. Through
research, and executive interviews, we identified the key selling points that separated their
Fund from the competition. We then developed a communications and marketing plan that
would help them communicate these key imagery dimensions to their target audience. As a
result they successfully completed the second Fund.

Puget Sound Energy [PSE)

This $4 Billion shareholder owned utility engaged us to develop a brand strategy to convince
their consumers to move to time-of-use rate structure. The consumer message was packaged
as “personal energy management”. We conducted market research and executive interviews
and developed a business and marketing strategy that would enable PSE to meet their
objectives as well as extend their business outside their service area. As a result of their
excellent work, PSE was awarded the coveted Edison Award for innovation.

Bullseye Art, Ltd.

They were originally a workfor-hire FLASH animation studio. They had the ability to create
their own content, but lacked a viable business plan to take them forward. We worked with
their executive team, analyzed the market and competitors, and developed a new business
strategy. YWe repositioned them as a creative studio that produces original content for
syndication. The work-for-hire projects would be done as Bullseye Art Studio and the creative
studio operates as Bullseye Art Classic Cartoons. YWe developed the slogan "We push
buttons”, We helped them with their marketing collateral, including a redesign of the web site
www . bullseyeart.com and assisted them in landing their first syndication deal with HBO owned
Volume. com.

As President and Creative Director for Neokom, | defined our services and established pricing for each of
them. | acted as Sr. Strategist for all consulting based services. As lead business developer, | created
sales presentations and marketing collateral for all services. The following is a definition of these

services and a list of some of the clients who engaged us:

Consulting & Strategy
¢ Positioning Development

Understanding your positioning and being able to communicate it clearly is critical to your brand suc-
cess. We conduct a series of interviews with top management to define the marketing objectives, tar-
get audience(s], the consumer benefits- tangible and intangible (for ea. target audience], and the rea
sons why your brand delivers these benefits to your target audience(s) better than your competition.
Working with you, we will define the target audience(s), key motivating imagery dimensions for each
target audience, competition and opportunity. The deliverable is a written document identifying each
component of your positioning with recommendations for positioning statements /slogans. These state-
ments/slogans can be used in consumer communications or just for internal communications to help
unify the company vision.

Clients who have engaged us for this activity include:;

. Puget Sound Energy

. MLB/ Seattle Mariners

. RKO Pictures

. Weastsphere Capital (a $500 MM venture fund]
. Haven Homes (a $300 MM rmodular hotne Co.)
. Triarc Beverages/ RC Cola

. Career Experience, Inc.

. atc...[ see website for complete list)

Internet Strateqy

Whether you have an existing web site or planning the launch of a new one, a well thought out strate-
gy can save you considerable costs while helping you clarify your thinking about how the internet fits
into your business objectives. The Digital Brand Strategy will include critical thinking on how the
Internet can be leveraged to build your brand with the consumer, streamline internal business process
and enhance business to business oppaortunities.

Each new media strategy report is customized to the unique challenge you face. The deliverable is a
report detailing the results of our interviews with your staff, our recommendations for an Internst
strategy to address the three area’s; b to ¢, b to b and internal operations. In addition, we develop &
strategy site map that beqins to describe a possible site strategy.

Clients who have engaged us for this activity include:

» Puget Sound Energy

. National Fish and Wildlife Foundation

» RKO Pictures

. Gund, Inc. (100 yr old toy plush Co.]

. NHL/ NHL.com

. Fleer Skybox, Inc.

. Vertical Portals, Inc. [a 700 portal network]

. Bowling, Inc. [represent over 4.5 MM league bowlers)

. etc...[ see website for complete list)



Consulting & Strategy continued...

* Marketing Strategy

Through a series of interviews and brainstorming sessions, we guide an exploration of the companies
marketing objectives and how those objectives impact the brand(s) we have been asked to address.
We will work with you to identify your key revenue streams and your sales strategy. Our goal will be to
explore new sources of revenue and possible strategies that will assist the sales team In capturing
incremental sales from existing sources as well as new ones. Depending on the client’s needs, the
Marketing Strategy can also include thinking on how to increase traffic to your web site and how to
canvert this traffic into revenue.

Clients who have engaged us for this activity include:;

. Jotter Technologies, LLC

. BullseyeArt, Inc. (an Internet entertainment Co.]

. ISL (@ $1 billion Swiss Sports Marketing Co.]

. NHL/ NHL.com

. Bowling, Inc. [represent over 4.5 MM league bowlers]
. etc...[ see website for complete list)

Naming

Naming is a vital ingredient in building your brand. On the Internet, when a potential customer is
scanning a list produced by a search directory, the right name, delivering the message in an intuitive
manner, can mean the difference between a click and a lost opportunity. Our naming process takes
into account the imagery dimensions of your brand, and applies this to the practical reality of names
available for dormain name registration and US / International trademark.

Clients who have engaged us for this activity include;

. LifeWire, Inc. / CanDo.com

. MLE,/ Tampa Bay Devil Rays

. Jotter Technologies, LLC

. NBA/ Toronto Raptors

. St. John's University,/ Bed Storm

. Tomas Foods, Inc.

. Career Experience, Inc.

. ete...[ see website for complete list]

Site Analysis

Site Analysis is a stream of conscious dialogue that gives you insight into what your user is thinking as
they go through the site. Each action is documented with screen shots; time is tracked as well as
nurmber of clicks. As we analyze your site, we will also offer some top of mind strategic thinking for
building traffic and increasing transactions.

Clients who have engaged us for this activity include:
. Colurmbia House, Inc.
. NBC/ NBCOlympics.com
. etc...[ see website for cormplete list]

Consulting & Strategy continued...

Design

Research

\We can conduct several types of research including; industry category research, qualitative focus
groups, competitive analysis and so on. We can customize our research services to meet your
particular needs.

Clients who have engaged us for this activity include:;

. Columbia House, Inc.

. NEC, NECOlympics.com

. Jotter Technologies, LLC

. ISL (@ $7 billion Swiss Sports Marketing Co.)
. NHL/ NHL.com

. etc...[ see website for complete list)

Web Site Design

Your interface needs to build your brand while allowing for easy intuitive navigation of the site. The
interface design is the visualization of your Brand Strategy and Information Architecture. Neokom will
design an interface for your web site, extranet or intranet, that will communicate your brands imagery
dirmensions.

Clients who have engaged us for this activity include:;

. Jotter Technologies, LLC

. ISL (a $1 billion Swiss Sports Marketing Co.)
. NHL,/ NHL.com

. Gund, Inc. (100 yr old toy plush Co.)

. Fleer Skybox, Inc.

. atc...[ see website for complete list)

Brand Identity

Your Brand Ildentity is the foundation of your Marketing Communications. It needs to begin to communi-
cate your positive imagery dimensions to your target audience instantly. The identity can include a word
mark, icons, a ligature [firms initials married to the icon), icon alone, animated logo for use in new
tmedia applications, small pixel version and large pixel versions, full color and one color variations. It
needs to work vertically, horizontally, in print, over fax, online and on television.

Clients who have engaged us for this activity include:

. NHL, MLB, NBA, NFL

. 30 Universities [Penn State, Purdue, San Diego State. ..)
. Penn Mutual

. Internet Financial Netwark

. Madison Sguare Garden

. ESPN/ Classic Sports Network

. etc...[ see website for complete list)



Design continued...

* Print Communications

Neokom can satisfy all of your print communication needs from image brochures to single page sell
sheets. We offer full service solutions including strateqy, design, copywriting and print production over-
sight.

Clients who have engaged us for this activity include:

. MLB

. TNT, Inc.

. Viacom, Inc. [got the IABC Gold Quill award for this)
. Jotter Technologies, Inc.

. Pfizer, Inc.

. etc...[ see website for cormplete list)

Multi-Media

A compelling multi-media presentation can be a key marketing toaol for communicating your company,
or brands, competitive advantage to potential investors, underwriters, advertisers, sponsors, cus-
tomers and trade show consumers. We will customize a solution that meets your technological
requirements.

Clients who have engaged us for this activity include:

» ISL (a $1 hillion Swiss Sports Marketing Co.)
. Home Town Fan, Inc.

. EverAd Technologies, Inc.

. etc...[ see website for complete list)

Trade Show Exhibit Design and Planning

Selecting the right tradeshows and conferences and presenting yourself properly at them is an impor-
tant component in your marketing activities. VWe can design, fabricate and handle the logistics and
planning for your tradeshow booth and event needs.

Clients who have engaged us for this activity include:;
. Pinnacle Trading Cards, Inc.
. Jotter Technologies, Inc.

Ad Banners and Promotional Design

Catching the eye of your target audience and getting them to click through to your site is our primary
objective when designing an ad banner campaign to meet your needs. Sweepstakes promaotions can
stimulate strong interest in your site while helping you build a customer database.

Clients who have engaged us for this activity include;
. Career Experience, Inc.
. Palm Reader Online, Inc.
. etc...[ see website for complete list)

Planning

¢ Communications Plan

If you are launching a new brand or are repositioning an existing brand, then you will need new com-
munications to get the brand message out. \We will audit all of your external and internal communica-
tions and offer you a plan, and budget, to update and maintain your cormmunications.

Clients who have engaged us for this activity include:

. Westsphere Capital (a $500 MM venture fund)
. Haven Homes [a $300 MM modular home Co.)
. Jotter Technologies, Inc.

. etc...[ see website for complete list)

Information Architecture

IA's represent the end user. They use information generated by the strateqgy team to create site blue-
prints and functional specifications. In doing this they interface with the technical tearmn to make sure
that feature sets are feasible. Ultimately, they provide the design tearn with & practical, usable frame-
work for creating the site - one that is true to strategy's initial vision. |A deliverables are:

- site maps - Usability Docurmentation
- process flows - User interface designs
- wireframes or page schematics - vary basic site prototypes

- Functional Specifications

Clients who have engaged us for this activity include:

. Jotter Technologies, LLC

. ISL (a $1 hillion Swiss Sports Marketing Co.)
. NHL,/ NHL.com

. Gund, Inc. (100 yr old toy plush Co.]

. Fleer Skybox, Inc.

. etc...[ see website for complete list)

Content Strategy

The information and knowledge available within your organization, or through your partners, can be a
valuable resource for content on your Web site. We will conduct a content asset review to determing
available sources of content, the types//classifications of available content and the depth of that con-
tent. Our research is conducted by analysis of any printed content generated by your organization,
databases, web sites, vendor and partner relationships and interviews. The deliverable is a written
repaort identifying key sources of existing content, paotential sources of content databases within your
organization and potential content licensing deals for outside content.

Clients who have engaged us for this activity include:

. ISL (a $1 hillion Swiss Sports Marketing Co.]
. NHL,/ NHL.com
. etc...[ see website for complete list)
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Evolution & Site Brand Management

+ Site Brand Management (GUl updates]
We can offer Site Brand Management services to assist your web team in maintaining the look and
feel of the site. Neokom can create new icons, graphics and images to support your efforts in keeping
your site alive and fresh. This can include the development of new sections, games and FLASH
animations.

Clients who have engaged us for this activity include:

. ISL (a $1 billion Swiss Sports Marketing Co.)
o NHL/ NHL.com
. etc...[ too many to list, see our website)

¢ Content Development & Management
Neokom can offers content develop services for those clients that need this help for their web sites.
We will handle the development of content for interface navigation purposes. This is a highly inclusive
process that allows the client to offer feedback along the way. If necessary, Neokom can manage the
flow of content on your site on a daily, weekly or monthly arrangement.

Clients who have engaged us for this activity include:

. ISL (a $1 billion Swiss Sports Marketing Co.)
. NHL/ NHL.com
. etc...[ too many to list, see our website)

in the news

The Boob Tube

| have enjoyed the opportunity to speak on live television as a media expert on branding and have appeared
on CNNfn, CNN, MSG Network and FOX. Let me tell you, when a producer starts counting down for the
start of a live broadcast it gets your heart pounding, and yes, television makes you look fatter.

Written Word

| have been quoted in the Wall Street Journal, Brand Week, Sports Business Daily, Sports Business
Journal and TLB Magazines. | have written several articles on branding that have been published in Brand
Week and on the Internet. I'm thinking about writing a novel, know any book agents?

On The Mike

As a keynote speaker for the VWest Coast AIGA conference | presented to over five hundred people. | have
participated as a speaker during the SGMA Supershow and Women's Sports Foundation Annual Summit. |
presented at the NCAA Final Four Athletic Directors conference and the American Marketing Associations
Awards Banguet. | lecture on marketing at Marymount College.

Once, | flew twenty six hours to Australia to present at their professional baskethall league owners confer-
ence in Brisbane. | stood in front of seventy five of Australia’s most influential people and my laptop would
not boot up. Thank God | was wearing a dark suit. After a painfully long fifteen minute delay | punched my
laptop in frustration. It immediately booted up (it was a loose logic hoard) and the NBL owners broke into
laughter. After my presentation, | ended up winning the engagement for my company. This resulted in the
redesign of their league identity and six of their top teams.

So What?

I understand the importance of PR and if necessary, | can represent your brand to the media in a
professional manner. Better yet, | can help you get the most out of your PR firm by making sure their work
is in line with your brand positioning.



Thomas S. Duane
Portland, OR U.S.A.

415-310-2091 | tduane62@gmail.com | www.ThomasDuane.com




	Thomas_Duane_Portfolio_w-Cisco-UE-samples_v2
	Thomas_Duane_Portfolio_w-Cisco-UE-Examples
	Thomas_Duane_Portfolio
	11.15.2016_Duane Portfolio
	Duane-Portfolio_Page_Page_01
	Duane-Portfolio_Page_Page_19
	Duane-Portfolio_Page_Page_20
	Duane-Portfolio_Page_Page_21
	Duane-Portfolio_Page_Page_22
	Duane-Portfolio_Page_Page_23
	Duane-Portfolio_Page_Page_24
	Duane-Portfolio_Page_Page_25
	Duane-Portfolio_Page_Page_26
	Duane-Portfolio_Page_Page_27
	Duane-Portfolio_Page_Page_28
	Duane-Portfolio_Page_Page_29
	Duane-Portfolio_Page_Page_30
	Duane-Portfolio_Page_Page_31
	Duane-Portfolio_Page_Page_32
	Duane-Portfolio_Page_Page_33
	Duane-Portfolio_Page_Page_34
	Duane-Portfolio_Page_Page_35
	Duane-Portfolio_Page_Page_36
	Duane-Portfolio_Page_Page_37
	Duane-Portfolio_Page_Page_38
	Duane-Portfolio_Page_Page_39
	Duane-Portfolio_Page_Page_40
	Duane-Portfolio_Page_Page_41
	Duane-Portfolio_Page_Page_42
	Duane-Portfolio_Page_Page_43
	Duane-Portfolio_Page_Page_44
	Duane-Portfolio_Page_Page_45
	Duane-Portfolio_Page_Page_46
	Duane-Portfolio_Page_Page_47
	Duane-Portfolio_Page_Page_48
	Duane-Portfolio_Page_Page_49
	Duane-Portfolio_Page_Page_50
	Duane-Portfolio_Page_Page_51
	Duane-Portfolio_Page_Page_52
	Duane-Portfolio_Page_Page_53
	Duane-Portfolio_Page_Page_54
	Duane-Portfolio_Page_Page_55
	Duane-Portfolio_Page_Page_56
	Duane-Portfolio_Page_Page_57
	Duane-Portfolio_Page_Page_58
	Duane-Portfolio_Page_Page_59
	Duane-Portfolio_Page_Page_60
	Duane-Portfolio_Page_Page_61
	Duane-Portfolio_Page_Page_62
	Duane-Portfolio_Page_Page_63
	Duane-Portfolio_Page_Page_64
	Duane-Portfolio_Page_Page_65
	Duane-Portfolio_Page_Page_66
	Duane-Portfolio_Page_Page_67
	Duane-Portfolio_Page_Page_68
	Duane-Portfolio_Page_Page_69
	Duane-Portfolio_Page_Page_70
	Duane-Portfolio_Page_Page_71
	Duane-Portfolio_Page_Page_72
	Duane-Portfolio_Page_Page_73
	Duane-Portfolio_Page_Page_74
	Duane-Portfolio_Page_Page_75
	Duane-Portfolio_Page_Page_76
	Duane-Portfolio_Page_Page_77
	Duane-Portfolio_Page_Page_78
	Duane-Portfolio_Page_Page_79
	Duane-Portfolio_Page_Page_80
	Duane-Portfolio_Page_Page_81
	Duane-Portfolio_Page_Page_82
	Duane-Portfolio_Page_Page_83
	Duane-Portfolio_Page_Page_84
	Duane-Portfolio_Page_Page_85
	Duane-Portfolio_Page_Page_86

	Cisco Portfolio Pages


	Thomas_Duane_Resume_v2

	Thomas_Duane_Resume



