


Thomas S. Duane 
Portland, OR U.S.A. 

Mobile: (415) 310-2091 • tduane62@gmail.com • http://www.thomasduane.com/professional-portfolio.html 
 

 

SR. USER EXPERIENCE DESIGNRT/ CREATIVE DIRECTOR 
User Experience / UI Design / Ecommerce / Marketing Communications / Design / Brand Strategy 

 

At Cisco Systems Collaboration Team, a $1.5 Billion division, I partner with product managers and engineers 
to brainstorm on features and enhancements that I translate into intuitive workflows, wire frames and UI design 
mock-ups. My areas of expertise include: Security (on-prem, cloud and hybrid), Cloud Services Admin Tools, 

Partner Sales Portal, Reporting and Analytics, User Provisioning and Directory Synchronization.  
 

Generated over $4 Million in incremental revenue for Shutterfly through the redesign of ecommerce store, 
product development, advertising, and direct mail. 

 

For ecommerce travel site; Hotwire.com, stimulated an increase in online partner advertising click-to-purchase 
rates generating incremental revenue increase of over $300,000 a month. 

 

As a principal in an Internet professional services agency I helped start-ups raise over $21 million from VC’s 
and launched over 240 web sites.  In one example, my UE work on behalf of the NHL increased their ecommerce 

and online sponsorship revenue from $3 Million to $11 Million annually. 
 

Propelled NYC brand identity start-up to a $3 Million global agency serving Fortune 500 clients and averaging 
40 live projects a week. Work on behalf of clients generates over $2 Billion a year in licensed product sales. 

 
 

PROFESSIONAL EXPERIENCE  
 
 

Intel Corporation          2/17- Present 
Hillsboro, OR 
Sr. User Experience Designer  
 

As lead user experience designer I am working with a team to develop an analytics portal and product debugging tool. My 
responsibilities include product development, feature definition, user story development, usability testing, interaction design, UI 
design. I collaborate with internal teams, and partner with software developers, to ensure that implementation meets the 
defined specifications and business objectives. 
 
Cisco Systems, Inc.          9/09 – 12/16 
San Jose, CA 
Sr. User Experience Designer  
 

Lead UE designer for all cloud-based product administration tools including: 
• Hybrid Data Security- an on-premises/cloud encryption key management service 
• WebEx SiteAdmin (Admin tool for Meeting Center, Event Center, Training Center, Sales Center…) 
• Common Analytics Platform (data streaming analytic engine for all Cisco products) 
• Common Identity Platform (secure login and single-sign-on functionality) 
• Cloud Connected Services Portal (for Cloud streaming of video, audio and data) 
• Partnered with global engineering teams (primarily in China and Bulgaria) in definition, and design of UE.  
• Created wire-frames and interactive UI mock ups, and participate in usability testing sessions. 
• Design and produce illustrations and icons for all interactions. 
• Designed IoT identity system to enhance interoperability of connected things, spaces, and people- patent pending 

 
SmartZip.com           9/07 – 8/09 
Pleasanton, CA 
 

Sr. Director User Experience (Including; Product Development, UE Design and Creative Director responsibilities) 
• Based on business objectives communicated by senior management, developed product concepts, prototypes, 

screen-flow diagrams, wireframes, interactions, UI design concepts, content, and functional specs to achieve goals. 
• Conducted usability testing and developed new product concepts from ideation sessions that were designed to meet 

user demand and to generate new revenue streams. 
• Helped executive create investor presentations that succeeded in helping company close two rounds of funding. 
• Created, and maintained, web site style guide detailing interactions. 
• Lead usability QA review and maintained QA reporting system to monitor bug fixes and product enhancements. 
• Developed and maintain brand style-guide including color palette, icon sets, button sets, sound effects, interaction 

animations, illustrations and copywriting.  
• Supervised design team in the ongoing development of new landing pages and CSS templates 

 
  



Logitech, Inc.            1/07 – 8/07 
WW Creative Director  
 

As the first creative director for Logitech, a computer peripherals company who designs, manufactures and distributes mice, 
keyboards, speakers and webcam products, my accomplishments include: 
 

• Directed package design, print, ecommerce, experiential and email marketing campaigns. 
• Created 14 award winning Flash (RichMedia) videos to promote new Logitech products stimulating increased click-to-

purchase rates and viral marketing exposure 
• Established bi-annual photo shoots to produce imagery for packaging, advertising, promotional materials and product 

press releases. Hired models, and booked multiple locations to meet a variety of business objectives. 
• My creative services and photography activities generated over $500,000 in company savings 

 
Shutterfly, Inc.           7/05 – 4/06 
Creative Director 
 

As Shutterfly’s first creative director, I was responsible for all forms of advertising (activation and retention), package design, 
interaction design, and online marketing with the following results: 

• Designed companies most successful print ad campaign increasing response rate from 1.3% to 36%. 
• Redesigned new customer Welcome Kit and online Welcome Center, which stimulated an increase in customer 

conversion rates from 9% to 20%. This translates into a projected increase of 20,000 new customers with a projected 
financial impact of $1 Million annually.  

• Designed companies first direct mail catalog (2005 Holiday) including photo shoot, design, copywriting and prepress. 
Catalog generated $1.2 Million in incremental revenue at a 139% ROI. 

• Redesign of Pre-Paid-Print-Plan website landing-pages stimulated a 32% lift in sales resulting in over 12,775 PPP 
purchases in five months. Producing a $1 Million lift in incremental revenue, projected to reach $2 Million in one year. 

• Led the ideation for strategic business partnerships with Fortune 500 companies including; Best Buy, Hallmark, Ritz 
Camera, evite.com, Amazon.com and Home Shopping Network. 

• Redesigned store home page and key landing pages, stimulating a15% increase in store revenue. 
• Designed new styles for; photobooks which stimulated 28% growth, and photo-cards with an 80% increase in sales. 
• Directed the design development of the UI and icons for Shuttertfly’s new desktop photo-organizer App 

 
InterActiveCorp, Inc. (Hotwire.com)        11/04 – 6/05 
Creative Director 
 

As Hotwire.com’s first creative director, I was responsible for reorganizing the creative department to improve quality, and 
quantity, of creative. My accomplishments include: 

• Increased Creative Dept. output by 50% without increasing headcount. 
• Implemented a comprehensive creative development and project tracking methodology that eliminated missed 

deadlines and improved overall creative. 
• Improved performance of all marketing communications by as much as 58% increasing Hotwire monthly contribution 

by over $300,000 a month in the first three months. 
• Developed strategies for obtaining qualified email registrants through viral marketing and affiliate marketing 

partnerships and increased online registration metrics by 200%. 
• Improved effectiveness of paid search results advertising text links on major search engines including Google.com 

and AskJeeves.com. 
• Improved click-through-rate, and click-to-purchase rate and overall contribution margin through redesign of affiliate 

branding communications on sites that included; MSN.com, Expedia.com, Orbitz.com, Hotels.com, 
CheapTickets.com, among others. 

• Conceived of a Hotel Conference invitation strategy that resulted in obtaining the highest RSVP rate in Hotwire 
conference history, this included an award winning RSVP package (we private labeled wine and designed unique 
shippers and conference print collateral which generated immediate results stimulating relationship-building phone 
calls and industry buzz).  

• Developed an experiential event strategy for annual Hotel Partner Conference to strengthen business relationships, 
position Hotwire as discount travel thought-leaders, educate partners about impending IAC split, generate industry 
buzz through innovative conference special events including a rock-paper-scissors hotel executives tournament 
overseen by the US Rock-Paper-Scissors Association, cocktail parties, golf and winery tours.  

• Participated in development of new Hotwire positioning and updated brand guidelines. 
• Participated in selection of offline advertising agency ad campaign strategy and creative direction. 

 
EDUCATION 
BFA- Pratt Institute 
Brooklyn, NY 
Major: Communication Arts 
  



INTERNATIONAL WORK EXPERIENCE 
• Toronto & Montreal, Canada 
• Hefi & Shanghai, China 
• Seoul, Korea 
• Monaco, Monte Carlo 
• Zurich & Bern, Switzerland 
 
SKILLS 
• User experience design 
• Graphic design including logo development 
• Fashion design including brand licensing 
• Brand and corporate identity 
• Brand positioning development & Naming 
• Ecommerce merchandising and design 
• Advertising (all forms) 
• Experiential / Event Marketing 
• Trained in iPad, PDA and Tablet UE/UI requirements 
• Agile 
• ADA Compliance training including JAWS 
• Familiar with: HTML, DHTML, HTML 5, AJAX, DOJO, Ruby on RAILS, Pearl, Python, Flash, Maya animation 
• Expert in Adobe Creative Suite software (Illustrator, Photoshop…) 
• Icon development 
• UE & UI design 
• Usability Testing & focus group moderation 
• Illustration 
• Cloud Security 
 
INTERNATIONAL WORK EXPERIENCE 
• Toronto & Montreal, Canada 
• Hefi & Shanghai, China 
• Seoul, Korea 
• Monaco, Monte Carlo 
• Zurich & Bern, Switzerland 



Creative Work Samples

Thomas S. Duane I Senior User Experience Designer



Project: Cisco Spark On-Boarding Email Campaign
Target audience: Enterprise employees and Admins



Project: Cisco Spark On-Boarding Email Campaign
Target audience: Enterprise employees and Admins



Project: Hybrid Data Security Service
Target audience: Cisco cloud collaboration services 

Step 2: Device Registration (detailed �ow to follow)

Step 1: Infrastructure Deployment (Atlas -> On-Prem)

ETC...

• ECP connected to FMS and Atlas

• KMS docker images installed

• ECP machine account(s) created

{

Example of work�ow diagram

Installs ECP OVA
starts it as a

ECP VM

ECP
VM

Completes standard
CLI based

networking setup:
protocol (DHCP vs. static vs)

Sets up DB and
executes DB

schema scripts
(can be done in paralell)

KMS
DB

Admin runs DB
Smoke Test Scripts
provided by Cisco

SMOKE
TEST

       Troubleshooting via ECP Deployment Guide INSTALL FAILURE #1

       Troubleshooting via Cisco Help Desk Ticket INSTALL FAILURE #2

Smoke Test success means
KMS ECP VM is running and

DB schema set-up is complete

ECP
VM

Customer Admin,
or, Partner Admin
signs into Atlas

Step 3: Enabling Local Encryption Security Settings (secrets and cloud URL’s)

Customer Admin
launches ECP

Machine account is
generated for KMS and

using ECP machine account
(which was created in step 2)

(method TBD- ideally hidden from Admin)

Follows �rst-time
set up wizard and sets local 

authentication for
securing the con�gurations

Admin generates
Master Key

(method TBD)
Admin sets expiration date

reminder and sets noti�cation
method preferences

Begins Device
Registration

KMS
DB

Follows on-screen
prompts and goes to 

Cisco Software 
Downloads page

Downloads
ECP OVA and 

DB Scema Scripts

KMS ECP OVA File

DB Schema Scripts

KMS DB Smoke Test

Cisco Software
Downloads
Web page

Customer documents
their KMS DB credentials and

ideally communicates same to 
back-up Admin

Deployment guide instructs
Admin to Log into Atlas to

continue set up

KMS
DB

Atlas starts On-Prem
Data Security 
set-up wizard

PARTNER
Cloud-KMS

Customer Admin
Signs in to Atlas, navigates to
“Services” and clicks “Set Up”

on the Data Security card

Data Security Defaults
If the system detects that

a customer belongs to a Partner
that has enabled Cloud Data Security
then system assigns it to customer, 

if not, Cisco is default

Cloud-KMS
(DEFAULT)

Cloud Collaboration
Management

(ATLAS)

ECP
VM

ECP FTE 4
Wizard
Complete

ECP FTE 3
Document 
Your PW

Guidance

ECP FTE 2
Set PW

ECP FTE 1
Set UID

Upon these
conditions
being met, 

display modal

MASTER
KEY

DECRYPTS DATA

ECP
VM

ATLAS

NOTE: Expiration reminder would be generated by ECP,
displayed on Atlas UI and sent by email and/or text message

NOTE: WE NEED TO COMMUNICATE THESE OVERALL DETAILS TO THE FUSION MANAGEMENT TEAM

Second-time experience should be: login, select
which “app” you are managing, selects KMS...

We will need to address a CI
scenario for future

ECP
VM KMS

DB

ECP
VM KMS

DB

Admin manually
switches datacenter

(i.e.: for maintenance)
(details TBD)

X

Close

To proceed with
KMS installation

launch your
ECP VM & follow

the KMS install guide

On-Prem ECP containers have KMS docker images

On-Prem ECP containers have local KMS con�gurations

KMS machine account created

KMS Master Key created & setup in local containers

KMS DB credentials con�gured in local containers

On-Prem KMS knows Cloud URLs

Tethering process can be started when:

On-Prem password
reset Scenario (details TBD)

New Admin On-Prem password
reset Scenario (original Admin email

is unaccessable- what happens?
(details TBD)

ECP
VM KMS

DB

Admin enters
Cloud URL’s

(method TBD)

NOTE- If KMS goes down, then
all of the users can’t add or remove a
person in a room, if cache is cleared-

then they can’t access the room content
(it will display “decrypting...”, UI behavior TBD).

Disaster Recovery
Scenario (details TBD)

KMS
DB

ECP
VM KMS

DB

If datacenter goes down,
system automatically

switches to alternate DC
(details TBD)

ECP
VM KMS

DB

Master Key and 
KMS settings are distributed/shared

securely to all KMS instances (nodes)
(method TBD)

Admin
clicks “propogate to

all of my KMS nodes”

KMS
DB

KMS
DB

KMS
DB

KMS
DB

KMS
DB

KMS
DBMASTER

KEY

KMS 

Admin sets up
RSA Certi�cate and

establishes renewal policy
How is this done? What system?

Admin sets
KMS DB credentials

(so keys can be added) 

KMS
DB

Admin has to renew
RSA Certi�cate
(details TBD)

Reviews guides for ECP
deployment and KMS 
con�guration on the

Help Central website.

ECP Deployment and
Troubleshooting Guide
HTML page

KMS Con�guration
Guide HTML page

Cisco Help Central
KMS Web page

Cloud Collaboration
Management

(ATLAS)

NOTE: All units are 
peers/mirrors of 
eachother
so adding settings 
to one, adds it to 
all others

CONSIDER A 
CENTRALIZED 
CERTIFICATE 
LOCATION FOR 
MANAGING CERT’s 
ON ATLAS

ADDITIONAL USE-CASES TO BE DEFINED

Admin edits
KMS DB Settings

(i.e.: DB is compromised) 
(method TBD)

KMS
DB

Checks “Agree” to 
conditions

and clicks “OK”

I agree to above

X

CANCELOK

• To administer my own service
• Keep KMS upgrades in-sync
• To scale network accordingly 
• Maintain uptime infrastructure

NOTES
> Migration of exisiting keys are 
not included in this �ow
> Keys are owned by users 
assigned to KMS
> If the customer Admin 
switches the KMS setting from 
Cloud KMS to On-Prem
(no apparent di�erences to 
end user). BUT if they switch 
from On-Prem to Cloud
then-> and Admin shuts down 
On-Prem KMS -> then there 
could be data loss and
other consequences TBD. We 
need to create a Migration 
story and we need to
address what happens after 
a free trial is concluded.
> Reset PW �ow needs to be 
covered for On-Prem ECP 
(PW reset would
have to happen per 
instance/box)

COMMAND LINE INSTRUCTIONS

OR

When a customer decides
to switch from cloud to
on-prem data security...



Project: Cisco Cloud Collaboration Management Tool
Target audience: Enterprise Sales Team and Sales Partners
Scope of work: 180 unique screens



Project: Cisco Cloud Collaboration Management Tool
Target audience: Enterprise Sales Team and Sales Partners
Scope of work: 180 unique screens



Project: Cisco Cloud Collaboration Management Tool
Target audience: Enterprise Sales Team and Sales Partners
Scope of work: 180 unique screens



Project: Cisco Cloud Hybrid Data Security Service
Target audience: All Cisaco Cloud Services
Scope of work: 135 unique screens including install wizards



Project: Cisco Cloud Hybrid Data Security Service
Target audience: All Cisaco Cloud Services
Scope of work: 135 unique screens including install wizards



Project: Cisco Cloud Connected Audio Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 375 unique screens



Project: Cisco Cloud Connected Audio Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 375 unique screens



Project: Cisco Cloud Connected Audio Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 375 unique screens



Project: Cisco Directory Sync UE
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 90 unique screens

User Notifications Directory Synchronization ConfigurationMonitoring

First Time Directory Synchronization Setup

Step 4: Schedule Synchronization

Sync ActiveStart Incremental Sync Sync Dry Run Refresh [F5]Launch Event Viewer

Directory Synchronization
WebEx 11▼ Global Settings

► Product Specific Settings

► Branding

► Email Templates

Organization InformationOrganization Information

Domain(s)Domain(s)

Resource ManagementResource Management

User ProvisioningUser Provisioning

File SettingsFile Settings

Directory SynchronizationDirectory Synchronization

Password SettingsPassword Settings

Security SettingsSecurity Settings

Profile SettingsProfile Settings

Contact SettingsContact Settings

URL ConfigurationURL Configuration

Cisco

Administration Tool UsersUsers ConfigurationConfiguration PoliciesPolicies GroupsGroups ReportsReports Mia Fitch  ▼Mia Fitch  ▼

Step 4Step 3Step 2Step 1

Incremental Synchronization interval: minutesEvery

Gateway Name

GateWay2

GateWay3

GateWay1

GateWay4

Gateway Configuration

Failover interval Minutes60

Synchronize Distribution Lists with the Cloud
On premises BaseDN

to synchronize

Filters

OU=employees,dc=acme,dc=com

OU=contractors,dc=acme,dc=com

OU=groups,dc=acme,dc=com

OU=contacts,dc=acme,dc=com

Only Groups that are members of GroupName
are written back

DL Updates will be written to on-premises AD

Full Synchronization Policy

S M T W T F S

15

FrequencyAt Weekly1:00 PM Every Weeks1

60

2012 July 08Start on

User Notifications Directory Synchronization ConfigurationMonitoring

Configuration Summary

OKOK CancelCancel ApplyApply

Synchronization Schedule

Full

Incremental

.....................................

.....................................

Current Synchronization

Status .........................

Next Synchronization

Full

Incremental

.......................................

.......................................

Current Synchronization Last Synchronization

Status
Connector

Type
Started

Finished

Status
Connector

Type
Started

Finished

........................................

........................................

........................................

........................................

........................................

........................................

........................................

........................................

Connectors

Connector

unconfigured

Last Connection

............................

Last Synchronization

Users

Groups

.....................................

.....................................

Status
Connector

Type
Started

Phase

........................................

........................................

........................................

........................................

........................................

........................................

........................................

........................................

Cloud Organization: ......................... Active Directory Domain: .........................

Sync ActiveStart Incremental Sync Sync Dry Run Refresh [F5]Launch Event Viewer

Directory Synchronization

WebEx 11▼ Global Settings

► Product Specific Settings

► Branding

► Email Templates

Organization InformationOrganization Information

Domain(s)Domain(s)

Resource ManagementResource Management

User ProvisioningUser Provisioning

File SettingsFile Settings

Directory SynchronizationDirectory Synchronization

Password SettingsPassword Settings

Security SettingsSecurity Settings

Profile SettingsProfile Settings

Contact SettingsContact Settings

URL ConfigurationURL Configuration

Cisco

Administration Tool UsersUsers ConfigurationConfiguration PoliciesPolicies GroupsGroups ReportsReports

Directory Synchronization is not configured
Click the Directory Synchronization tab to configure and schedule your Directory synchronization
Directory Synchronization is not configured
Click the Directory Synchronization tab to configure and schedule your Directory synchronization

XXii

Mia Fitch  ▼Mia Fitch  ▼



Project: Cisco Reporting, Analytics and Monitoring Platform
Target audience: Enterprise Admins and Cisco Support Admins
Scope of work: 450 unique screens

ReportsReports Help  |  FeedbackHelp  |  FeedbackMy DashboardMy DashboardProjectsProjectsHomeHome DataData

Deepti Patibandla  ▼
Available
Deepti Patibandla  ▼
AvailableReporting Analytics Monitoring Platform

Enter keyword

WebEx Project
Reports > Create Project > WebEx Social Project > Create Job

Page    1    of 1

Create New ▼SummaryReportsJobsData

* Job Name: WebEx Social Platinum Program Sales

S M T W T F SFrequencyAt Weekly1:00 PM Every Weeks12012 July 08* Start on* Job Frequency:

Reference Tables 

Program_Sales Table_Name1

Table_Name7

Table_Name2 Table_Name3 Table_Name4 Table_Name5 Table_Name6

Cancel Save

Name Type Description

Name_Text_Here String Description text goes here

Name_Text_Here String Description text goes here

Name_Text_Here String Description text goes here

Name_Text_Here String Description text goes here

Query Result Table Action

Table_Name_That_is_Long8

Query text results in the sum of WebEx Social Platinum Program Sales

Add Query

Select

1

1

New Result Table

Program_Sales

Table_Name1

Table_Name2

Select2   

Create Job

ReportsReports Help  |  FeedbackHelp  |  FeedbackMy DashboardMy DashboardProjectsProjectsHomeHome DataData

Deepti Patibandla  ▼
Available
Deepti Patibandla  ▼
AvailableReporting Analytics Monitoring Platform

Enter keyword

UserName1, UserName2

Create Report
Reports > Create New Report

* Report Name

Report Title

Description Enter report description

Enter Report Title

Enter Report Name

* Select Project Social

* Source Table

Export Chart DataAdd to Dashboard

Chart will Preview when you complete
X and Y axis and date range

WebEx Social   

Program_Sales

Chart Type

Y Axis Label

Y Axis

Date Range

Share With Seperate User Names with a comma

To

Save AsSave Cancel

Series Y AxisSeries Name ▼ Operation Actions

ActualSelect

Add Series

* Select X Axis Select

X Axis Label

X Axis



Project: Cisco Patent Pending- Proximity Detection Automated Assistant
Target audience: Everyone

















Thomas S. Duane I Creative Director 



Logitech 
• customer brand experience analysis

• package design

• print advertising

• product micro-sites

• logitech.com web site UE redesign

• maya animation development

• online advertising

• copy writing

• photography

















Shutterfly.com 

• usability testing

• product development
I I 

• ue eng1neenng

• ui design

• online marketing & advertising

• database marketing

• advertising

• promotions

• retail merchandising

• online advertising

• copywriting

• photography





































































































strategy & business development Ii 

Evolution & Site Brand Management 

• Site Brand Management (GUI updates)

We can offer Site Brand Management services to assist your web team in maintaining the look and
feel of the site. Neokom can create new icons, graphics and images to support your efforts in keeping
your site alive and fresh. This can include the development of new sections, games and FLASH
animations.

Clients who have engaged us for this activity include:
• ISL (a $1 billion Swiss Sports Marketing Co.]
• NHL/ NHL.com
• etc ... ( too many to list, see our website)

• Content Development & Management

Neokom can offers content develop sel'vices for those clients that need this help for' their' web sites.
We will handle the development of content for' interface navigation purvoses. This is a highly inclusive
process that allows the client to offer feedback along the way. If necessary, Neokom can manage the
flow of content on your site on a daily, weekly ot' monthly ar't'angement.

Clients who have engaged us for this activity include:
• ISL (a $1 billion Swiss Sports Marketing Co.)
• NHL/ NHL.com
• etc ... [ too many to list, see our website)

in the news 

The Boob Tube 

in the news Ii 

I have enjoyed the opportunity to speak on live television as a media exper't on bt'anding and have appeared 
on CNNfn, CNN, MSG Network and FOX. Let me tell you, when a producer starts counting down for' the 
start of a live br'oadcast it gets your heal't pounding, and yes, television makes you look fatter� 

Written Word 

I have been quoted in the Wall Street Journal, Bt'and Week, Sports Business Daily, Sports Business 
Journal and TLB Magazines. I have written sevel'al articles on branding that have been published in Bl'and 
Week and on the Internet. I'm thinking about Wl'iting a novel, know any book agents? 

On The Mike 

As a keynote speaker for the West Coast AIGA conference I presented to over five hundr'ed people. I have 
participated as a speaker during the SGMA Supershow and Women's Sports Foundation Annual Summit. I 
presented at the NCAA Final Four Athletic Directors conference and the American Marketing Associations 
Awards Banquet. I lecture on marketing at Marymount College. 

Once, I flew twenty six hours to Australia to present at their professional basketball league owners confer­
ence in Brisbane. I stood in front of seventy five of Australia's most influential people and my laptop would 
not boot up. Thank God I was wearing a dark suit. After a painfully long fifteen minute delay I punched my 
laptop in frustration. It immediately booted up (it was a loose logic board) and the NBL owners broke into 
laughter. After my presentation, I ended up winning the engagement for my company. This resulted in the 
redesign of their league identity and six of their top teams. 

So What? 

I understand the importance of PR and if necessary, I can represent your brand to the media in a 
pr'ofessional manner'. Better yet, I can help you get the most out of your PR fim1 by making sur'e their work 
is in line with your bl'and positioning. 



Thomas S. Duane 

Portland, OR U.S.A. 

415-310-2091 Itduane62@gmail.comIwww.ThomasDuane.com
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